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TRACK: QUALITY / GENERAL MANAGEMENT 

 

 

Impact of entry of low cost carriers on the aircraft operations of Indian scheduled 

carriers 

Abhik Kumar Mukherjee 

Department of Business Administration, Golapbag Campus, The University of Burdwan,         

Burdwan 713104 

 

ABSTRACT 

Indian aviation sector was deregulated in 1994-95 by the repeal of the Air Corporations Act 

of 1953. This ended the regulated era of the Indian airline industry and allowed entry of 

private players in the domestic civil aviation sector. After almost a decade of deregulation, a 

new upsurge appeared over the Indian skies in the year 2003 when India’s first low cost 

carrier ‘Air Deccan’ was launched. Within the next three years six more airline companies 

were launched in India, all of which happened to be low cost carriers. The emergence and 

spread of these low cost carriers alongside the full-service carriers changed the dynamics of 

Indian domestic aviation industry. This study focuses on the impact of entry of these low cost 

carriers on the aircraft operations of the scheduled domestic airline sector. In this study, 

three broad variables representing the operations of aircraft, namely aircraft departures, 

aircraft hours flown and aircraft distance flown have been studied using descriptive statistics. 

Moreover, these operating variables have been compared between the pre-LCC and the 

post-LCC entry periods. For the purpose, non-parametric Mann-Whitney U Test has been 

performed to test the hypothesis. The results of the study show that there has been 

significant increase in all the variables in the post-LCC period as compared to the pre-LCC 

period. 

 

Key Words: Indian Aviation Sector, Low Cost Carriers, Aircraft Operations. 

 

Values and Ethics in Industry 

Ashesava Mazumdar 
Assistant Professor,Department of Basic Science and Humanities, Future Institute of Technology 

Tanushree Chakraborty 
Assistant Professor, Department of Humanities, Camellia Institute of Technology 

 

ABSTRACT 

Purpose  

Ethics in industry: 

Industry and society interact with each other and are interdependent. Society requires 

industry/business system which provide manufacturing, distribution and consumption 

activities. The recent cases of scandals, frauds, and irregularities in various organizations 

have led to ethics in the workplace making a strong comeback. While business focus on 

profitability and success, it is imperative to train employees on being ethical. Training in 

ethics helps build a strong team and fosters professionalism amongst employees, thereby 

increasing productivity. 

Methods 
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Investment (capital input), labour (input), supply (raw materials), production (industries, 

business organizations), marketing and distribution (transport) and consumption (public, 

customer) are the methods to develop work ethics in an organization. Transaction (and 

interaction) between these sub-systems involving people helps in the welfare of the society 

Findings: 

Work ethics manifest in invisible employee behaviour, noticeable by its absence. 

Every organization, irrespective of the industry, has certain guidelines which its employees 

must adhere to.  

Implications  

There could be 3 ways to train employees to be ethical in the professional realm: 

1. A Written Code of Conduct that aims at defining and writing a code of conduct to let 

employees know what is acceptable and what is not within the organization. Every employee 

– new or experienced – must be trained on adhering to the CoC. 

2. Ethics and Compliance Training Programs: Besides setting goals for the upcoming year, 

organizations should focus more on training employees on work place ethics. Such initiatives 

will stress the fact that employees must cultivate and adhere to the ethical code of the 

workplace.  

3) Our values associate emotions to our experiences and guide our choices, decisions and 

actions. A person’s observations on its environment are filtered through his values to 

determine whether or not he should expend energy about his experiences. A person who 

values gold and sees a large bag of gold (a positive value) in his path as he walk, will be 

motivated to reach down and pick it up. A person who values his life and knows about 

venomous snake will retreat from the sound of a rattle snake (a negative value) from nearby 

when he is walking in the desert. Said in another way, “values are the scales we use to way 

our choices for our actions, whether to move towards or away from something. 

 

Keywords: Industry, Society, Transaction, Welfare, Work Ethics, Values 

Organizational Perspective of Critical Success Factor to Establish ERP as a 

Sustainable Solution 

 

Ipsita Saha 

Department of Mechanical Engineering, Jadavpur University 

Dr. Amit Kundu 

School of Management Studies, Techno India 

Prof. Sadhan Kumar Ghosh 

Department of Mechanical Engineering, Jadavpur University 

 

ABSTRACT 

Recent organizations are making significant investments in enterprise resource planning 

(ERP) as it integrates different functional modules to accumulate data of various business 

areas within a particular group. Despite their benefits, more than two thirds of ERP system 

projects result in failure. The reason for the failure is not only technical, but some 

behavioural factors are also involved there. System adoption technique should be taken from 

users’ perspective and employees should be ready to adopt new technology.  

Indian organizations have encountered some organizational, technological, strategic 

problems during the adoption and implementation of ERP system. Hence, it is significant to 
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understand the influence of the various factors for the acceptance of ERP in the Indian 

context. Based on the review of extant literature, an attempt has been in the present study to 

identify the factors that influence the acceptance of ERP in India and their effect on the 

acceptance and usage of ERP. Critical Success Factors (CSFs) is a prime thing that must 

go well to ensure success for a manager or an organization and, therefore, it represents 

those managerial or enterprise areas that must be given special and continual attention to 

bring about high performance. CSFs include issues vital to an organization's current 

operating activities and to its future success. 

Based on exhaustive literature survey, parameters associated with several domains are 

critically analyzed and a sustainable solution is being proposed for the successful 

implementation of ERP system. The present research is aimed at finding out the relevant 

factors of organisational domain particularly focused on an Indian environment that can 

contribute to the success of ERP of financial sectors. It is expected that the theory and 

research findings presented in this study can identify the CSFs and can aid the development 

of the ERP research field. The findings provide practical guidance to managers 

implementing ERP systems for the Indian public and private banking sectors. 

 

Keywords: ERP, CSFs, Organizational, Sustainable, Financial Sector 

 
Women and Economic Reforms in India: An Empirical Perspective 

Arundhati Ray 
Assistant Professor,Department of Management, Institute of Engineering and Management, Kolkata 

_________________________________________________________________________ 

ABSTRACT 

The contribution of woman, through the ages and across geographical boundaries, has very 

much been neglected and accorded very less recognition. World Women Development 

Report, 1998 states that, "Women perform two-third of total labour of the World, they earn 

one-tenth of wages and own one-hundredth of wealth."A women's work, whether considered 

outside the home or inside, is always underpaid and undervalued. With the mounting 

information available on female feticide and infanticide, it is evident that the Indian girl child – 

and hence, the Indian woman –throughout her life, is a subject of gross discrimination and 

prejudice. 

The discrimination, that begins from birth, continuous all through. There are inequalities in 

healthcare, education and participation in labour force, intrafamily decision making, child 

bearing and inequality even in mortality. This results in various socio economic anomalies, 

growth retardation and economic costs. 

This paper, in this light, aims to undertake a study on the economic reforms and whether it 

has been able to do any significant positive impact on women empowerment. The purview of 

the paper is only limited to that of India, with a subjective study of pre- and post-reform 

periods. However, in order to understand the global context, reforms recommended at 

international level, viz., World Bank, UNIFEM and ILO, where integration of women in 

development is emphasized, is also looked at briefly, so as to understand their impact on 

Indian reform policies. 

In 1991, when Government of India took the decision to undertake economic reforms as a 

whole, it introduced and set into action a wide range of reformative policies and programs. 

Though quite a few of them were there on paper since mid-eighties, only the last decade 
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(2001-2010) and the present one (2011- till date) have seen concrete steps taken with 

positive direction. 

'The paper will finally try to highlight the various economic reforms which has empowered 

women both socially and economically in India. It will conclude with an understanding about 

the ramifications of women in India’s growth as economic power. 

 

Keywords: Economic reform, women empowerment, Indian economic policies 
 

Tourism in Gujarat: A case to study 

Dr Swapna Datta Khan 

Assistant Professor, Army Institute of Management, Kolkata 

 

Sneha Chowdhury 

Student II Yr, Army Institute of Management 

 

ABSTRACT 

Tourism in India is a fast growing industry, generating revenue directly and by enhancing 

employment opportunities. Gujarat on the western part of India has been proactive in 

boosting the tourist footfall by some innovative measures and policies. This case studies the 

policies introduced in Gujarat that has resulted in a definite promotion and progress of 

tourism.  

 

Key Words: Gujarat, Tourism, Policy 

 

To study the factors Impacting Social Entrepreneurship: An Indian Perspective 

Dr. Moumita Poddar 
Associate Professor 

JIS University, Kolkata, West Bengal, India. 
 

 

ABSTRACT 

Social entrepreneurship is when entrepreneurs develop and administer business solutions to 

look after environmental, cultural and societal issues. Social entrepreneurship is aimed to 

attain betterment goals for the community that is beneficial to the society as a whole. Social 

movements over the last thirty odd years have begun promoting social entrepreneurship all 

over the world. The aim of this paper is to find the main factors that positively or negatively 

impact social entrepreneurship for the betterment of the society. Entrepreneurs who aim to 

positively impact the life of poor, helpless, miserable, and needy people are social 

entrepreneurs. One of the common issues of a developing nation like India is that very few 

citizens are interested in the wellbeing of their counterparts in the society and those who are 

willing are reluctant because of various myriad issues thus it is very important to realize the 

need & importance of social entrepreneurship. This study aims to evaluate the reasons for 

the need of developing social entrepreneurs. Social entrepreneurs are vastly different from 

for-profit entrepreneurs. The basic difference between them is that social entrepreneurs are 

interested in the benefit of the society as a whole whereas for-profit entrepreneurs are 
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interested in the wealth and art of making money. The methodology that was followed in this 

study is that first a questionnaire was developed on the basis of literature available in this 

area of study. The questionnaire was then circulated to find opinions regarding the important 

factors that impact social entrepreneurship. The responses gathered from the questionnaire 

were then tabulated and subjected to appropriate statistical test to identify the majorly 

significant variables. Then, on the basis of available literature in the field and the findings on 

the basis of analysis of the data, conclusion was drawn identifying important factors that 

impact social entrepreneurship and the ultimate influence of social entrepreneurship for the 

betterment of the Indian society.  

Keywords: Social Entrepreneurship, Social Enterprises, Socio-Economic Development, 

NGO, Society, India. 

ENTREPRENEURSHIP ï ITS EVOLVEMENT, MONITORING AND GROWTH 

 

Dwijadas Bandyopadhyay 

Designation: Managing Director, Herald Food & Commodities (P) Ltd (SSI Unit) 

 

ABSTRACT 

Introduction: 

Entrepreneur is anyone who spots an opportunity and decides to pursue it regardless of the 

resources currently at their disposal.  They see what could be and find a way to make it 

happen, even if they don’t have everything on hand to do so right now. It is a leap—a risk—

but someone has to take such leaps if we want to develop innovative new products, build 

better organizations to develop the country towards a larger and strong socio economy 

platform.  However, in India we find that parents dream to see their child as Doctor or an 

Engineer, even in risk free Govt. job.  A need for academic study and framing guidelines for 

success of every entrepreneur is felt absolute necessary.   

Purpose: 

The paper examines: 

A. The importance of focusing Entrepreneurship Management in higher education at the 

graduation level is to be made compulsory.  Subsequently, Masters degree in 

Entrepreneurship Management and finally introduction of Entrepreneurship Management as 

a specialisation field in MBA alike other field such as – Marketing, Finance, HR, Systems etc 

be introduced in existing academic curriculum. . 

B. To ensure success of every entrepreneur by identifying areas that needs attention 

during the initial 5 years carrier of an entrepreneur. To assess and prepare possible 

solutions to the critical areas an entrepreneur face during the initial period. To impart 

specialised training to Entrepreneurs on Contemporary Management Practice to update and 

sharpen their existing skill. 

Methodology: 

A statistical survey among entrepreneurs to find out their success rate in terms of their 

academic back ground. While doing so special focus to be given on literacy level of every 

entrepreneur.   During the survey various trouble shooting areas need attention to ensure 

success. 

Findings: 
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In absence of appropriate education often entrepreneurs get puzzled and decide to give up.  

Importance and need of causes of variance and mid course correction are not at all 

considered as a strong method of revival. 

Implication: 

The overall results indicate that it would make more sense for students to take more 

comprehensive education in entrepreneurship management education.  This should be of 

interest to academia and policy makers. Further, the educated skill will finally germanise in 

choosing entrepreneurial carrier. Preparation of a Manual which will provide answers to 

various difficulties faced by the entrepreneurs during the initial stage is of utmost importance.  

Providing training for up gradation of skill will certainly ensure success.  

Originality: 

The effect of entrepreneurship education and guiding entrepreneurs by providing continuous 

follow up and skill development training can be measured only after its successful 

implementation.  It is expected that the result will improve the overall status of Small Scale 

Enterprises in India. 

 

Keywords ï Education, Entrepreneurship Education, Difficulties and Barriers, Skill 

development, Contemporary Management Practice 

 

Will E-Commerce be the Aladdinôs Magic Lamp to Rural Women Entrepreneur? 

 

Pritha Gayen   

 Dr. Samiran Sur 

_________________________________________________________________________ 

 

ABSTRACT                                                                                                             

E-Commerce, the popular name of electronic commerce, refers all those business 

transactions through the electronic media. E-commerce is all about developing, marketing, 

transporting, selling, servicing and making payments for goods and services through 

internet. This paper aims to identify the obstacles faced by the rural women entrepreneur 

and to investigate whether the rural women entrepreneur are propelling themselves to new 

heights with the support of e-commerce or not. Data used in this study is secondary by 

nature. In India, e-commerce has emerged as an effective business tool due to the rapid 

growth of internet technology over the last few decades. Entrepreneurs are also leveraging 

this technological opportunity to gain their competitive advantage. Moreover to say, Indian 

women entrepreneur are not also lagging behind. But persistent gender discrimination still 

exists in the socio-cultural norms of rural India. The English phrase ‘Problems come in bunch 

not in single’ is perfectly applicable in the issue of rural women entrepreneur. Problems 

emerge from various contexts, like- social, cultural, economical, entrepreneurial, financial 

etc. While the whole world is accelerating with the technology supported fast moving 

economy, it’s time for Indian rural women to strike back all those obstacles by the same 

weapon. Women entrepreneur have to deal with the issue of balancing both the home and 

the business. In case of rural women entrepreneur the situation is more complex, due to lack 

of proper education, guidance, infrastructure, facilities etc. E-commerce can save time and 

cost of these women entrepreneurs in every step of their business cycle, like- identifying 

business opportunities, accessing information regarding suppliers, markets, competitors, 

customers etc. The findings of this study have the implication for academicians, researchers 
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and women entrepreneurs who are striving to achieve success with the help of internet 

technology. 
 

Keywords: E-Commerce, Entrepreneurship, Rural Women 

_________________________________________________________________________ 

 

Factors Responsible for not Buying Micro Insurance in West Bengal: A Literature 

Review on MSME Labours 

Shafique Ahmed 

Ph.D. Research Scholar, Department of Management & Business Administration, Aliah University, 

Kolkata 

Dr.Samiran Sur 

Assistant Professor, Department of Management & Business Administration, Aliah University, Kolkata 

_________________________________________________________________________________ 

 

ABSTRACT 

In the present era, employment and income are the main concerns of the maximum working 

population and employable population. Due to Inflation, income-expenditure-savings 

calculations are mismatching and resulting in more number of child labour and lower number 

of higher education students as people are bound to stop their higher education. Due to 

overtime and excessive work pressure their health are alsodeteriorating. Due to lack of 

proper financial planning they are unaware about securing their future through life insurance 

or through savings. With approximately 53 Lakhs MSME( Micro , Small and Medium 

Enterprises)  in West Bengal (Ministry of MSME Annual Report 2016-17), it is the biggest 

contributor to employment. In this state, 68.13 percent of the population lives in rural areas 

(Census 2011) out of which 28.6 percent consists of BPL (Below Poverty Line)  population 

(Ministry of Social Justice and Empowerment, 2004-05). Even the Government schemes of 

Pradhan Mantri Jeevan Jyoti Bima Yojana (PMJJBY), Pradhan Mantri Suraksha Bima 

Yojana (PMSBY) or Rashtriya Swasthya Bima Yojana (RSBY) have partially covered the 

population.  

Micro insurance is the only viable option for the labours of MSME to secure their future with 

their low to moderate income. Government, banks, private as well as public insurance 

companies have several micro insurance policies, yet the penetration level is low. This study 

is to find out the factors which are holding back these populations to purchase Micro 

Insurance. Our aim is to find out the deficiencies with respect to the customers or the 

insurance providers.This paper is also to study the different needs of the customers towards 

insuring and securing their future as well as to understand the different reasons behind rural 

people not getting insured through Micro Insurance. 

 

Keywords: MSME, Micro Insurance, BPL, Rural Insurance 
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Setting an enterprise vis-a-vis procurement of job in the perspective of Indian 

professional students 

 

  Dr. Ashoke Kumar Sarkar 
Associate professor 

 Mr. Purusotam Vishwakarma 
Research Scholar 

ABSTRACT 

Indian students are offered various professional courses such as B-Tech, MBA, MCA, 

Medical, CA, CS, ICWA, journalism, Law etc. These courses are offered by different types of 

institutions such as private, government, regular mode, distance mode etc. Institutions 

running these courses differentiate their courses with traditional courses as these courses 

are job oriented. Some institutions even boost their placement record and promote their 

institute by pursuing these courses by grooming students in order to fetch jobs. But still 

unemployment is increasing day by day. As per census 2011, India’s unemployment rate 

increased to 9.6% in 2011 from 6.8% in 2001.Automation, advanced technology, excessive 

mechanisation etc. reduces labour intensive economy leading to squeezing jobs and finally 

the economy is marching towards ‘jobless growth’. On the other hand, emphasis on 

Entrepreneurship development is going on nationally to reduce unemployment. Government 

at both central and state level is trying to promote entrepreneurship by taking so many 

initiatives. Now there is a separate ministry for entrepreneurship and skill development. 

Policy makers are providing entrepreneurship friendly ecosystem. Start up India, Stand up 

India; single window clearance, relaxed regulatory frame work, ease of doing business, 

incubation centre etc are buzz word now. There is an emphasis on building a cult of 

entrepreneurship. Government is trying to unfreeze the potentialities of entrepreneurship 

among the masses in general and youths in particular. It seems the only way out to resist the 

increasing rate of unemployment. In this situation it has become pertinent to study whether 

the students of professional courses think about the nation’s entrepreneurship ecosystem. Is 

it really achievable to them or a distant dream? Is establishing an enterprise is easy than 

getting a job? What is the student perspective regarding this issue is the theme for study. 

 Keywords: Entrepreneurship, Skill development, Ecosystem, Incubation centre                       

Women Health Policies: A critical evaluation of existing policies and future required 

strategies 

Miss Debasmita Dutta 

 Ms.Pooja Shukla 

 Mr. Praveen Kumar 

Dr. A.K.Sarkar 

 

ABSTRACT 

Women are considered as the backbone of any society. From ages many grave as well as 

subtle responsibilities of family, like children, husband, In-laws and others, are entrusted on 

women. Women, unlike previous eras, are much more active in both personal as well as 

professional aspect in present days. They are presently into creating their own independent 

identity. Thus the sense of independence positively impacts the medical and mental health 

of women. A healthy mind produces a healthy body and a healthy woman not only 
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contributes to well being of present society but also lays healthy foundation for next 

generations. Thus for quite a long time women health are in focus and given priority. Many 

policies are framed by governments to safeguard and develop women health. In India still 

majority of women living in rural areas are not aware of the health policies prevailing 

exclusively for them, neither have they had any idea about how to access them.  Thus 

government has taken different initiatives to provide them the best policies for their health. 

But despite existing policies there are certain gaps where attention has to be drawn. 

Moreover since proper healthcare assistance requires huge expense, insurance coverage is 

also an important aspect related to health policies both for urban and rural people. Women, 

generally tends to sacrifice many health checkups for reducing family expenditure, 

nevertheless these days even women are also contributing in family expenditure. Thus to 

help them, health insurance plans are available only for women. Many researchers have 

been conducted to ascertain the importance and implication of women health insurance. 

This paper aims to 1) Understand the existing health policies relating to women , 2) Evaluate 

existing women insurance plans, 3) Assess the awareness of women, both rural and urban, 

about the health policies, 4) Assess the awareness of women, both rural and urban, about 

the insurance available only for them , 5) Analyze and compare the effectiveness of the 

implementation of both policies and insurance between urban and rural women and 6)  

Suggest future strategies/Policies/insurance plans that might help women to take care of 

health issues in better way. The study mainly concentrates on women residing in the rural 

and urban areas of Jharkhand near Ranchi. 

Keywords: Healthcare industry, Health policies, women health, Insurance, women health 

insurance, MDGs, SDGs. 

An Insight into the Marketing Effectiveness of Bhilai Steel Plant With 

Respect To the Indian Railways 

Dr Swapna Datta Khan 

Assistant Professor, Army Institute of Management, Kolkata 

Krishna Gusain 

Student II Yr, Army Institute of Management, Kolkata 

________________________________________________________________________ 

ABSTRACT 

Bhilai Steel Plant has a major market share with respect to rails, heavy plates and structural 

steel. It is yet the sole supplier of the countryôs longest railway tracks. This research gives an 

insight into the success factors that contribute towards making Bhilai Steel Plant a market 

leader in such products. The reasons for such success are noted to be the implementation of 

a reliable Enterprise Resource Planning, strong marketing strategies and a proactive 

responsiveness towards customer needs. 

 

Key Words: Bhilai Steel Plant (BSP), Central Marketing Organization (CMO), Critical 

Success Factors (CSF) 
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 Impact of trade openness and currency depreciation on the inflow of Foreign Direct 

Investment in India in the post reform era 

 

Dr. Rupam Mukherjee 

Department of Economics, Barrackpore Rastraguru Surendranath College,85 Middle Road & 6 

Riverside, Road , Barrackpore , Kolkata – 700120 

________________________________________________________________________________ 

 

ABSTRACT 

Over the last two decades Foreign Direct Investment (FDI) has been sought by most of the 

developing nations in the world as the driver of their economic growth and India is no 

exception. Immediately after the Gulf War in 1991, India suffered from severe Balance of 

Payments (BOP) problem and negotiated with the IMF and the World Bank to avail loans to 

recover from the crisis. As loan conditionality, IMF prescribed the government of India to 

adopt structural adjustment programmmes and initiate economic reforms to solve the 

problem of BOP difficulties and macroeconomic imbalances. The corner stone of the 

structural adjustment policy was to liberalize the economy to a great extent in terms of 

reduction in the role of government (minimalist state) and extending the role of market 

(invisible hand) in the economic decision making process. Accordingly in 1991 government 

of India adopted new economic policy by substantially liberalizing the economy in the 

spheres of trade, investment, financial sector, the role of public sector, industrial policies, 

fiscal policies etc. As a result, from 1990 onwards, there has been a sharp increase in FDI 

inflows in the nation. This paper tries to investigate the contribution of trade openness and 

depreciation of home currency in FDI inflows in India in the post reform era for the period of 

time from 1991-92 to 2009-10 in terms of multiple regression analysis with heteroscadasticity 

and autocorrelation consistent standard errors and covariances. The study finds that both 

trade openness and currency depreciation has affected FDI inflows positively in the period of 

study and the result is statistically significant. The stationarity status of the data series are 

checked in terms of standard unit root test of Augmented Dickey Fuller. Autocorrelation 

problem is examined in terms of Durbin Watson test and Multicollinearity problem is verified 

in terms of correlation matrix. The causal relation between the variables under study is 

investigated in terms of Granger causality test. The paper also tries to understand the policy 

relevance of this trade openness and home currency depreciation for future growth prospect 

of the nation.  

 

Keywords: Liberalization, Trade-GDP Ratio, Real Effective Exchange Rate, FDI inflow 

 

An Empirical Study on the Ecological Attitude/ World view among Physicians in 

Eastern India 

Supti Mandal 

 

ABSTRACT 

The environmental attitude is considered a significant determinant of ecological behaviour. 

This paper aims to investigate the environmental attitude of the physicians of Eastern India 

using revised ‘New Environmental Paradigm’ scale. This scale is widely accepted attitude 
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measure with documented validity and reliability. By administering the scale to 316 

physicians from Eastern India it is found that respondents show positive, but low, 

endorsement with the NEP view. Though the exploitation of nature by mankind is considered 

as a matter of concern, majority of Physicians have strong belief in the right of man to rule 

over the nature. This finding highlights dire need of ecological knowledge and factual 

understanding even among this elite layer of the society. In depth understanding on this 

issue demands further research.  

 

A big data-driven approach: to analyze the sentiment of customers for an 

International Movie. 

Debadrita Panda 
Assistant Professor (Management & commerce), Brainware University 

 
 Mr. Dipto Halder 

Executive trainee, mjunction services limited 

 
ABSTRACT 

“Every day, we create 2.5 quintillion bytes of data – so much that 90% of data in the world 

has been created in the last two years alone.”-IBM 

Big data is a very popular term that describes the huge growth of data in both structured and 
unstructured formats. Today unstructured data is larger in volume than structured data. Big 
data is a collection of  data sets both large and complex that is becomes difficult to process 
using on-hand database management tool.To analyse, the large amount of data and to  
fetch meaningful information from huge amounts of data for future action is the main 
challenge for Big data analysis. 
Purpose:  
To gain attention of customers and to make them feel customized, businesses are now 
focusing on user generated content (UGC) analysis. Recreation Industry is playing a very 
important role in India. As per a report of consulting firm pwc this industry is set to grow at a 
faster pace of 10.55% CAGR, outshining the global average of 4.2% CAGR. In its annual 
sector forecast for 2017-2021, pwc said the Indian M&E sector will touch $45.1 billion by 
2021, up from $27.3 billion at the end of 2016. To strategize this business area more, 
Sentiment Analysis has a significant contribution. And needless to say, as the UGC is huge 
and voluminous sentiment analysis using Big Data is effective in this regards. 
As the tastes of customers have faced a huge change, International Movie has become a 
popular source of recreation. This study is aims to find the reaction of various customers for 
aninternationally hit movie: Logan.  
Methods: Flume has been used for Twitter Streaming; sentiment analysis is done through 
HQL (Hive Query language)with the support of Tableau and Excel for visualization. 
Findings:  It depicts about the fact, that how does an International Movie become popular in 
specific zones whereas some regions with special features are not able to retain themselves 
in the top lists.  
Implications & Originality: With this dynamic and busy world where everyone is only focusing 
at competitive advantage, this work provide a quick and scientific analysis which can be 
used by Box offices, this field related Magazines, Blogs to target efficiently to appropriate 
customer segment. 

Keywords: Big Data, Twitter Streaming, Logan Movie, Sentiment Analysis. 
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E-Banking-Its Challenges in the Indian Banking System 

 

Abhishek Bhattacharjee 

Assistant Professor, Army Institute of Management, Kolkata  

Anindya Saha 

Assistant Professor, Army Institute of Management, Kolkata  

________________________________________________________________________ 

 

ABSTRACT 

For the last couple of years, E–banking becomes one of the most important channels for 

providing banking services to the customers on a worldwide basis. E–Banking is ent i re ly  

dependent on technology. E-banking, nowadays, is gaining popularity among Indian 

banking industries, despite the lack of technological infrastructure in India. People in India are 

less aware than the average regarding the usage of e–banking procedure, because of the 

lower penetration level of internet activities in India. This paper mainly analyzes the different 

aspects of challenges of e-banking, faced by the Indian citizens. Our study is based on 

secondary data like reports, journals etc. This paper also covers the different 

components of E–banking e.g. internet banking, RTGS, NEFT etc. 

 

Keywords:  E-banking, Internet banking, RTGS. 

________________________________________________________________________ 

Comparative Panel Data Analysis across 4 Manufacturing Industries: A Case Study on 

Fixed versus Random effects. 

Dr. Debaleena Chatterjee 

Assistant Professor,Army Institute of Management 

Somarata Guha Chakraborty 

Assistant Professor,Army Institute of Management 

 

ABSTRACT 

The paper considers estimation of panel data models to capture a picture of the nature of 

Indian industry in the post liberalisation period. With data ranging from 1991 to 2015, the 

gamut of four industries such as cement, drugs and pharmaceuticals, steel and automobiles 

provide a framework that nests both the fixed and random effects set up. The 

aforementioned industries are selected on the basis of them playing prominent role in the 

post-liberalisation growth process. Industry data is secondary in nature and is retrieved from 

CMIE database. The study pivots around Herfindahl index which is a benchmark measure of 

concentration. Economic theory and empirical evidence suggest that, industry concentration 

presents a clear picture of the conduct and performance of the market structure.  This paper 

checks the impact of economic indicators like size setup, ROCE, D/E ratio and sales on the 

concentration of these industries. Herfindahl index is used as a dependent variable of 

industry concentration. The effects of these determinants on shaping up of these prominent 

industries reveal the changes taking place due to trade liberalization. This paper attempts to 

compare two methods of panel and shows why one of them explains the changes better 

than the other. For instance, the possible reason why size setup would negative linkage with 

Herfindahl index in the steel industry could be due to liberalisation neutralizing the effect of 
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size setup and encouraging increased concentration in Steel sector. We compare and 

contrast the results found from fixed panel versus random panel to show which approach 

explains the variation in concentration better and its subsequent implications.  

Keywords: panel data, industry concentration, Automobile, drugs and pharmaceutical, steel 
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ABSTRACT 

Purpose 

The purpose of the study is to highlight the existing CSR practices for the period of 2010 to 

2016 by top three nationalized banks of India for the year 2017-18 namely State Bank of 

India, Punjab National Bank, Union Bank of India. Finally make a comparison among the 

activities of those selected banks. 

Methodology 

The present study is based on the case study method. Data are collected from secondary 

sources most particularly from concerned Banks Annual Report, web sites, newsletters and 

other secondary sources. 

Findings 

Case studies of State Bank of India, Punjab National Bank, Union Bank of India, which are 

top three nationalized banks of India, highlight the need and practice for sound corporate 

social responsibility. It has been observed that performance of SBI which has been judged 

by their spending towards CSR activities is far better than other two selected bank. Union 

Bank of India holds the next position with respect to their CSR activities.  

Research implications 

This review aids our understanding of how CSR has adopted and been implemented by 

Indian nationalized banks. It highlights the different ways of CSR contribution towards 

society. 

Originality 

The paper focuses on the set of corporate social responsibility actions adopted by the 

largest nationalized banks in India. It helps in examining the efforts of corporate social 

responsibility in bank's activity. 

 

Keywords: Corporate social responsibility, Nationalized Banks in India 
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ABSTRACT 

 

“Word of Mouth” (here after WOM) is one of the most earliest and effective device of 

communication in the history of human society, and it has been shown as a very cost-

effective marketing tool (Godes & Mayzlin, 2004; Hogan, Lemon, & Libai, 2004; Godes et al., 

2005).  

WOM has presently increased its importance as a communication tool because of two 

simultaneous reasons. First, there is less interest among consumers in advertising and 

traditional media. Second, at the same time, WOM’s influence has been enhanced by a 

revolution in information and telecommunication technologies that shortens spatial and 

temporal distance among individuals. 

In this paper the authors examine the extent to which Word of Mouth (WOM) impact on 

customer equity (CE) and brand equity (BE)., two of the most popular metrics of marketing 

productivity.  

BE has been widely used to measure marketing effectiveness in settings where customers 

can not be properly identify (i.e., consumers goods companies where the seller rarely know 

who is the final customer) (Clark, 1999; Ambler, 2000).  

Customer equity, on the other hand, is the right approach to assess the allocation of 

marketing resources when clients can be identified and track over time (either in contractual 

settings or non-contractual settings) (Bell, Deighton, Reinartz, Rust, & Swartz, 2002; Rust, 

Lemon, & Zeithaml, 2004). The organization of this paper is the following:  

In section 2, the authors describe the main features of Word of Mouth that might affect BE 

and CE. The authors then briefly review the selected metrics of marketing productivity and 

provide, through survey, several analyses of various market segments concerning the role of 

WOM in CE and BE. The paper finishes with a general discussion and conclusions on the 

impacts of Word of Mouth Communication on Brand Equity. 

 

Keywords: Word of Mouth, Communication, Customer equity (CE), Brand equity (BE), 

Effectiveness, Market Segments 
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ABSTRACT 

Purpose 

 In this paper we measure the efficacy of Technical Analysis (TA) in stock market operation 

based on a survey process among the small investors as well as traders. More specifically, 

our purpose is to determine the position of selected respondent traders as well as small 

investors before and after adoption of technical analysis. 

Methods 

We have applied a structured closed ended questionnaire consisting of thirteen attributes 

relating to the small traders trading operation. A sample of 113 respondents has been 

selected at random from different parts of West Bengal. Our sample has been divided into 

two groups. Group A: Traders who did not follow TA at all either before or after their trading 

or investment decision. Group B: Traders who followed TA before or after their trading or 

investment decision. We have applied ‘F-test’ and paired- t-test’. 

Findings 

Both the tests suggest that there has been a significant improvement in putting their opinion 

and taking trading decision before and after adoption of TA into their trading activities. 

Implications 

We are not aware of this kind of study in the context of West Bengal to the best of our 

knowledge. In view of the above, our research makes a significant contribution in the area of 

uses of TA by small investors and traders.  

 

Key Words: Technical Analysis, Price Fluctuation, F-test, t-test. 
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ABSTRACT 
Commercial banks in both the public and the private sectors in India have been contributing 
significantly to the economic development of the nation by functioning as significant financial 
institutions and vital components of the Indian financial system. Commercial banks in both 
these sectors operate under the same statutes and regulatory framework but with different 
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corporate structures and corporate philosophies. The business models of the commercial 
banks also differ between these two sectors. This paper aims at identifying those 
performance parameters for which commercial banks differ between these two sectors. 
Mean scores of selected performance parameters have been obtained for these two sectors 
and the difference between them for each parameter has been tested for their statistical 
significance. This paper have been able to identify those parameters which differentiates the 
performance of banks between these two sectors. The findings of this study shall through 
light on the aspects where improvements can be done by commercial banks to perform in a 
better manner.           
 
Keywords: Commercial Banks, Private Sector, Public Sector, Performance parameters. 
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ABSTRACT 

Global Foreign Direct Investment (FDI) inflows rose 16 per cent in 2017. The FDI inflows in 

India are increased at the rate of 27.9 per cent per annum during the period 2006 to 2016. In 

India, FDI inflows in food processing sector were worth Rs.441 crore in the year 2007, these 

FDI inflows were rose to Rs.1314 crore in 2010 and it was fallen to Rs.826.16 crore in 2012. 

During this period the growth were registered 11.1 per cent per annum respectively. Ministry 

of Food Processing Industries (MoFPI) has formulated a Vision 2013. Action Plan that 

includes trebling the size of the food processing industry, raising the level of processing of 

perishables from 6 per cent to 20 per cent, increasing value addition from 20 per cent to 35 

per cent, and enhancing India’s share in global food trade from 1.5 per cent to 3 per cent. In 

this study, table and bar diagram has been used to observe the trend of FDI since 2006 – 

2007. 

 

Keywords: Foreign direct investment; Food Processing Industries, MoFPI, economic 

growth, FDI 2006-2007 to 2016-2017 
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ABSTRACT 

Power sector plays an important role for the economic growth and human development in a 

country. India, having the third largest economy in the world, with world’s 18% population 

and rapid modernisation has enormous demand for the energy. The Government has taken 

up the mission “Power for All” which substantiates sustained huge demand for electricity in 

the coming years. For the welfare and improvement in the quality of life of approx. 1.3 billion 

people, with almost 240 million estimated with no electricity, the power sector has an 

immense growth potential. This study investigates the viability of the sector for which 

profitability of the sector has been examined. The panel regression method has been 

employed in this study, to determine the factors by which the profitability is measured. 

Analysis of the data for the period 1991-2017, of Indian power generation and supply 

companies reveals that the Capital Cost and Investment; - these two factors are statistically 

significant for the factor Profitability, whereas the Employee Cost and Advertisement Cost 

are found to be insignificant. The reason can be explained by the constitution of the power 

sectors in India. The domination of Public Sector Units (PSU-s) and State Owned 

Corporations in Indian power sectors, where permanent employees are being recruited 

without any linkage to profitability and viability, may be the primary reason in our present 

study. In this sector, awareness building through advertisements is also not practised due to 

absence of competition, in a regulated price framework. The study corroborates with the fact 

that the capital requirement and investment will help the industry to surge up. 

Keywords: Power sector, panel regression method, profitability and viability, capital 

requirement and investment. 

Perception of Individual Investors to Different Avenues with Special Reference 

to Mutual Funds 

Ami Jain 

Research Scholar, St. Xavier’s College 

Dr Saswati Chaudhuri 

Dept. of Economics 

 

ABSTRACT 

Mutual Fund has emerged as a tool for ensuring one’s financial well being. As information 
and awareness is rising more and more, people are enjoying the benefits of investing in 
mutual funds. This paper intends to study the customer perception with regard to mutual 
funds i.e. the reasons behind such selections and this research also dealt with different 
investment options, which investors prefer along with and apart from mutual fund like postal 
saving schemes, recurring deposits, bonds and shares, etc. Mutual funds provide a platform 
for a common investor to participate in the Indian capital market with professional fund 
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management irrespective of the amount invested. The Indian mutual fund industry is growing 
rapidly and this is reflected in the increase in Assets under Management of various fund 
houses. Mutual fund investment is less risky than directly investing in stocks and is therefore 
a safer option for risk averse investors. However it has been observed that most of the 
investors are not aware of the benefits of investment in mutual funds. This is reflected from 
the study conducted in this research paper. This paper makes an attempt to identify various 
factors affecting perception of investors regarding investment in mutual funds. Data for this 
study were collected from sample respondents residing in Kolkata using a structured 
questionnaire and analysed by exploratory factor analysis. It has been revealed out that only 
27% of the respondents who were predominantly male preferred to park their money in 
mutual funds. It was clearly seen in the analysis that still Word of Mouth is being sought out 
before choosing an investment avenue, as here about 50% of the respondents were 
introduced to mutual funds through friends and relatives. It was also seen that majority of the 
investors park their money in mutual funds for a short duration i.e., for less than 2 years and 
investment is mostly done to avail tax concession. It was also found that still the investors 
have a big fear of losing their money which mostly deviate them from investing in mutual 
funds. For the data analysis, Exploratory Factor Analysis technique has been used which 
deduced the factors influencing the investors to invest money in mutual funds into three 
components namely First Component comprised of Goodwill of the Sponsoring Company, 
Convenience, Credit Rating, Efficient Investor Service, Transparency and Past Records, 
while the Second Component included Return on Investment, Tax Benefit and Safety. The 
Third Component comprised of factors like Suitability of Fund/Scheme & Portfolio of Mutual 
Fund. The findings from this project is that most of the people are hesitant in going for new 
age investment like mutual funds and prefer to avert risks by investing in less riskier 
investment options like recurring deposits and so on. These findings will help mutual fund 
companies to identify the areas required for improvement in order to create greater 
awareness among investors regarding investment in mutual funds. 
 
Keywords: Mutual funds, Investors, Perception, Factor Analysis. 
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ABSTRACT 

Purpose –Capital is life and blood of any business or organisation; Crowd –funding is one 

such source of raising capital. This is not a new concept, however less resorted to. The 

online platforms are an impetus to such type of funding mechanism .The paper aims at 

exploring the scope, effectiveness and prospects of popular crowd funding platforms in India. 

The researchers have also listed the areas where crowd funding is required. The crowd 

funding platforms are selected based on availability of data, diverse work area, scope and 

effectiveness and compared on the basis of shortlisted parameters to arrive at desired result. 
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Design/methodology/approach – The paper is an exploratory study of selected online 

crowd funding platforms in India and to compare them with selected 10 global crowd funding 

platforms like Fundrazr,Crowdcube, Funding Circle, Youcaring, 40 Billion, Companisto, 

Funded By Me, Gambitious, Eppela and Headstart The researchers have presented a study 

of 10 Indian online crowd funding platforms namely Catapooolt, Dream Wallets, Faircent, 

FuelADream, Ignite Intent, Impact Guru, Ketto, Milaap, Rang De and Start51.Data has been 

extracted from secondary sources like the online crowd funding platforms, government and 

gazetted websites.  

Findings – This study would reveal thescope, effectiveness and prospects of crowd funding 

in Indian and Global Scenario. Further the study will provide a clear perspective of crowd 

funding scenario through comparison of the global and Indian online platforms. 

Research limitations– Since the study is related to study of online crowd funding platforms, 

researcher has worked on information and data given in websites..Only 10 Indian and 10 

International crowd funding platforms have been selected for the purpose of study. 

Practical implications and Scope –The study can be further extended with other 

parameters and variables like socio-economic environment, time period of study, tools of 

analysis, inter firm comparison and more. 

Originality/value – The topic presents various challenges, opportunities,potentiality of crowd 

funding platforms; these can be pointers of further studies. This study will also prove to be of 

relevance in International Business Environment. 

 

Keywords: Crowd Funding, Global, Indian, Scope, Comparison 
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ABSTRACT 

 

Major contribution of growth of General insurance industry in India has come from 

Automobile insurance sector. It alone accounts for around 50% of total general insurance 

premium income in India. The growth of this sector is phenomenal. At the same time 

problems in this sector are also many which are affecting its performance. 

Purpose 

Purpose of this paper is to measure the impact of premium income of Automobile Insurance 

companies on underwriting profit/loss and ascertain its performance.  
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Methods 

Secondary data used in our research was obtained from Insurance Regulatory and 

Development Authority of India website. Statistical tools applied for the study was 

Regression analysis through the application of SPSS statistical software.  

Findings 

Study finds no significant relationship between growth of premium and underwriting 

profit/loss of Automobile insurance sector. In fact there had been Underwriting losses for 

successive years in spite of growth of Premium income. 

Implications 

Our research implies that growth of Premium income necessarily does not always lead to 

generation of high Profit.   

 

Keywords: Automobile Insurance, Underwriting profit, Regression analysis, Insurance 

Regulatory and Development Authority, Premium. 
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ABSTRACT 

Purpose of this paper is to examine long term, short term and causal relationship between 

spot and future prices of gold market with reference to MCX, the biggest commodity 

exchange in India. Data on spot as well as future prices (30 days) have been taken from 

Multi Commodity Exchange of India Limited’s website from 1st April 2010 to 31st March 2017.  

We have applied Unit Root test, Johansen Co integration test, Vector Error Correction model 

(VECM) including Wald Test and Granger Causality Test. Phillip Peron test results shows 

that unit root exists at level in the both sets of data. Then we tried with data set taking their 

first difference. At first difference, the data became stationary for both sets of data. From 

Johansen Co integration test we find that Trace statistic as well as Maximum Eigen value 

test shows one co integration equation exists at 5% level of significance. From VECM we 

find that there exists a long run as well as short run relationship between spot and future 

prices. From Granger causality test we find that there is bidirectional causality exists 

between the data series. It implies that both spot price and future price have a significant 

effect to settle the prices of each other. Our experiment establishes long term, short term 

relationship between spot and future prices of gold and also establishes bidirectional causal 

relationship between these two. Our findings are quite similar to findings of Arora and Kumar 

(2013) in case of non-precious metals traded on MCX and, Jie and Liang (2015) in case of 

gold futures traded on Shanghai Futures exchange.  

 

Keywords: Gold future market, Johansen co-integration, VECM 
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ABSTRACT  
Tax policies play an important role on the economy. The main source of revenue for 
government of India is from tax. Direct and indirect taxes are the two main source of tax 
revenue. Traditionally India's tax regime relied heavily on indirect taxes. Revenue from 
indirect taxes was the major source of tax revenue till tax reforms were undertaken during 
nineties. The major argument put forth for heavy reliance on indirect taxes was that the 
India's majority of population was poor and thus widening base of direct taxes had inherent 
limitations. But the Indian system of indirect taxation is characterized by cascading, distorting 
tax on production of goods and services which leads to hampering productivity and slower 
economic growth. There are endless taxes in present system few levied by Centre and rest 
levied by state, to remove this multiplicity of taxes and reducing the burden of the tax payer a 
simple tax is required and that is Goods and Service Tax (GST). The GST is likely to change 
the whole scenario of current indirect tax system. It is considered as biggest tax reform since 
1947.  
 
This paper is an analysis of what the impact of GST (Goods and Services Tax) will be on 
Indian Tax Scenario. Here stated with a brief description of the historical scenario of Indian 
taxation and its tax structure. Then the need arose for the change in tax structure from 
traditional to GST model. GST has be detailed discuss in this paper as the background, 
silent features and the impact of GST in the present tax scenario in India. GST is the only 
indirect tax that directly affects all sectors and sections of our economy. Ignorance of law is 
no excuse but is liable to panel provisions, hence why not start learning GST and avoid the 
cost of ignorance. Therefore, we all need to learn it whether willingly or as compulsion. The 
goods and services tax (GST) is aimed at creating a single, unified market that will benefit 
both corporate and the economy. In this article, I have started with the introduction, in 
general of GST and have tried to highlight the objectives the proposed GST is trying to 
achieve. Thereafter, I have discussed the possible challenges and threats; and then, 
opportunities that GST brings before us to strengthen our free market economy. 
 
Keywords: Indian taxation, Indirect Tax, Goods and Service Tax. 
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ABSTRACT 

Beating the market has long been the main objective of active investors and portfolio 

managers across the globe. The market is said to be beaten if the investor or the portfolio 

manager is able to achieve a better return than the market portfolio at the same or lower risk 

assumed by the market portfolio. A suitable broad-based market index serves as the proxy 

of the market portfolio. However in the short run, the retail investors’ trading strategies are 

largely influenced by the returns rather than the risks. The future returns over a short 
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investment horizon is often assessed by retail investors on the basis of the past returns only. 

This paper attempts to select stocks on the basis of ROE and ROCE for a particular year to 

assess the returns on it in the succeeding year. The stocks of companies having the highest 

ROE and ROCE of the immediately preceding year have been selected from the NSE 500 

companies to construct portfolios. The study shows that such portfolios have constantly 

beaten the market for five consecutive years till 2016-17. The findings of the study provides 

inputs for construction of portfolios to beat the market by active retail investors.     

 

Key words: Beating the Market, ROE ROCE, NSE 500 
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ABSTRACT 
Du-Pont Analysis has long been a very effective tool in breaking down the ROE of an 
organization for any period so as to link the important constituents of the financial statements 
to ROE. This analysis helps in allocating scarce resources to competing SBUs so that ROE 
can be maximized. However, the financial performance of an organization is still assessed 
primarily on the basis of certain financial ratios and valuation ratios. This paper is all about 
delving deeper to assess the relation between the components of the Du-Pont analysis and 
the most used financial and valuation ratios in the companies of the realestate sector in 
India. The real estate sector has been chosen on the basis of its employment potential, its 
contribution to the national GDP and its relevance for infrastructure development in India. 
Simple bi-variate Pearsonian coefficient of correlation has been used to obtain objective 
measurement of relation or degree of association between the components of Du-Pont 
Analysis and the most used financial and valuation ratios. The findings of the study identify a 
few financial and valuation ratios which have significant relation with the components of Du-
Pont analysis. These findings can help to identify the linkage between the Du-Pont analysis 
– a tool frequently used by the financial managers and the financial & valuation ratios used 
by the other stakeholders of the organizations. This in turn will enable the managers to take 
decisions which will be better aligned with the objectives of the other stakeholders of the 
organization.                
 

Keywords: Du-Pont analysis, Real estate sector, Financial ratio, Valuation ratio. 

 
 
 
 
 
 
 
 
 
 



24 | P a g e  
 

Microfinance And Rural Credit Access To The Poor: Exploring The Possibilities And 
Challenges. 

 
Uzma Khan 

Research Scholar in Commerce, St.Xavier’sCollege(Autonomous),Kolkata. 

Zeba Farheen 
Research Scholar in Commerce,St. Xavier’s college(Autonomous),Kolkata. 

 
ABSTRACT 
The paper describes the progress of the rural credit movement in India, its achievements 
and failures since 1950/51, deals with the evolution of rural credit policy and the progress of 
such rural credit institutions as the lead banks, regional rural banks, and farmers' service 
societies. Formal financial institutions failed to reach the poorer sections of the rural society 
due to informational asymmetry, moral hazard and enforcement problems.The necessity of 
having alternative rural credit systems which will solve the  problems of rural credit 
institutions is clearly warranted. Micro finance institutions are seen to have characteristics 
that help solve the problems moral hazard and adverse selection,which other institutions 
failed to do.Group lending, peer monitoring and joint liability systems solve the adverse 
selection and moral hazard issues associated with rural credit markets.The objective of the 
study is to examine the success of the micro finance as an institution that solves the 
problems of moral hazard and adverse selection, which are the existing problems of rural 
credit institutions.This study will focus in finding out the impact of micro finance programme 
on poverty, money lenders, women empowerment and living standards of the rural poor. 
 

Keywords: Microcredit, Rural Credit, Micro finance, SHG-Bank linkage Programme. 
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ABSTRACT 
The argument posited in favour of demonetization is that the cash that would be 
extinguished would be black money, but a debate is still going on about the fact whether 
demonetization brings  any hope in the minds of million and millions of people or not.It 
impacted the whole Indian economy. As a result of demonetization, the short term capital 
flow is meant to encompass the foreign direct investment (FDI),foreign portfolio investment 
(FPI) and foreign institutional investors (FIIs).A simple linear regression based on dummy 
variable has been attempted to unfold the potential structural break in short term capital flow 
as a means to confirm the impact of demonetization. This study is spanned over a period of 
24 months comprising pre and post demonetization phases. On consideration of the 
empirical figures,we have shown the impact of demonetization on foreign capital flow in this 
paper. 
 
Keywords:  Demonetisation; FDI; FPI; FIIs,Foreign Capital Flow. 
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ABSTRACT  
Capital market is a mechanism where fund can be borrowed or lent for the long term. Capital 
market is called efficient when any information regarding economy, industry and company is 
immediately and instantaneously influencing the movement of market index. Hence on the 
basis of that information, no one can earn supernormal profit or incur loss. Market efficiency 
can be categorised into three parts- weak form, semi strong form and strong form. Market 
index or a particular stock follows weak form efficiency provided current market price is 
already reflecting the information of historical movement of price. The objectives of the 
proposed research paper are to discuss the nuance of capital market efficiency and to 
identify whether Sensex as well as stocks of Reliance Industries Limited (RIL) and TCS 
(Tata Consultancy Services) are following weak form efficiency or not. The Reliance 
Industries Limited has the largest market capitalisation which is followed by Tata 
Consultancy Services (in Sensex). The market capitalisation of RIL is Rs 608804.91 crore 
and same is Rs 595678.44 crore for TCS as on 31st January, 2018. Three months data 
(from 1st October to 31stDecember) of Sensex as well as RIL and TCS price are taken into 
consideration from two financial years 2016-17 and 2017-18 each.  Auto-correlation test is 
used for Sensex, RIL and TCS for the above-mentioned period. It has been found that 
values of auto-correlation coefficients are abysmally low for all three cases. Hence Sensex 
as well as Reliance and TCS stock prices are following weak form efficiency. 
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ABSTRACT 
The issue of non-performing assets (NPAs) in Indian banking sector, the root cause of which 
is 2008 global financial crisis, has been drawing the attention of academicians and the policy 
makers alike. NPAs have shaken the entire Indian banking sector and thus have grabbed 
attention post- liberalisation of the financial sector.  
NPAs reflect the performances of banks and are the primary indicators of credit risk. Over 
the years increased in NPAs shows the necessity of provisions, which bring down the overall 
profitability of banks. Furthermore, the rise of NPAs in banks is influenced by many reasons 
depending upon the quality of bank’s assets in both priority and non-priority sectors. Some 
studies have suggested that the lending to Priority sector is one of the causes for the rise in 
such NPAs.  
On the one side bank cannot recognize interest on NPAs accounts and on the other, it is a 
drain of the banks’ profitability due to high funding cost. It also causes poor recycling of 
funds, which in turn will have deleterious effect on the deployment of credit. The non-
recovery of loans effects not only further availability of credit but also financial soundness of 
the entire credit system. 

The approach of target orientation deteriorates the qualitative aspect of lending. NPA has a 
direct impact on the profitability, liquidity, capital adequacy ratio, solvency position, and 
credibility of banks. And in turn it shakes the confidence of investors, depositors, lenders.  
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The paper highlights on some measures that are required for management of NPAs like 
reformulation of banks’ credit appraisal techniques, establishment of monitoring department, 
and so on. This exploratory paper examines the trends of NPAs and the factors that 
contribute to rising NPAs in banking sector from various dimensions. The author has made 
use of secondary sources of data from authentic websites of RBI and Banks. 

Keywords: Non-performing assets, Credit appraisal, Priority and Non-priority sectors 
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ABSTRACT 

Financial literacy is the major challenge faced by all countries globally. It is the mix of one’s 

acquaintance, skill and attitude towards financial matters. It helps to make informed 

decisions and well-being of an individual. There is no doubt that financial literacy training is 

essential in building the confidence of Y generation. This study will evaluate the relationship 

between financial literacy and their attitudes and financial knowledge. The purpose of this 

study is to make aware of the overall financial literacy among youth, while examining 

relationships among variables from various dimensions. The aim of the research is to 

investigate financial literacy from theoretical inputs, as well as to evaluate the level of the 

same by conducting surveys among university students in Kolkata and to identify the main 

directions for financial literacy promotion. It is important to encourage the perception about 

financial literacy. The level of financial literacy required depends upon the financial needs 

and behavior of an individual. The need to know the level of financial literacy of various 

groups of students belonging to Y generation becomes inevitable. 

Four colleges in Kolkata will be randomly selected in the first stage.  Data will be collected 

through self-administered questionnaires. The present study will focus on finding the level of 

awareness and its implication. 

 

Keywords: Financial Literacy, Financial matters, Generation Y 
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ABSTRACT 

A derivative is often defined as “a financial instrument whose value is derived from that of 

something else”. A derivative provides a mechanism, which market participants use to hedge 

their position against the adverse movement of variables over which they have no 

control.The derivative markets became an integral part of modern financial system in less 

than three decades of their emergence. 
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 According to Greenspan (1997) “By far the most significant event in finance during the past 

decades has been the extraordinary development and expansion of financial 

derivatives…”The financial markets, including derivative markets, in India have been through 

a reform process over the last decade and a half, witnessed in its growth in terms of size, 

product profile, nature of participants and the development of market infrastructure across all 

segments - equity markets, debt markets and Forex markets. Derivative markets world wide 

have witnessed explosive growth in recent past.Derivatives include a wide range of financial 

contracts, including forwards, futures, swaps and options. Derivatives have vital role to play 

in enhancing shareholder value by ensuring access to the cheapest source of funds. Active 

use of derivatives instruments allows the overall business risk profile to be modified, thereby 

providing the potential to improve earning quality by offsetting undesired risk.  

The main objective of this study is to analyse the risk and return of the different commodity 

derivatives and to understand how commodity derivates can be effectively used for hedging 

procedure. The present paper aims to highlight the impact of the usage of commodity 

derivatives in a portfolio and can it stand out as better options for hedging. 

Keywords: Commodity, Derivatives, Financial Market 
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TRACK: HUMAN RESOURCE MANAGEMENT 

 
A Study on Effectiveness of Training Programme in Service Sector: A Conceptual 

framework of Oil and Gas Industry, West Bengal 
 

Saroda Chatterjee 
 Lecturer, Scottish Church College 

 

ABSTRACT 
With advancement in technology & spread of business on a global scale, it has become 
indispensable for organizations to focus on training that furnishes them to meet global 
challenges. The diversities that are ever increasing at the workplace further necessitate 
employees to be well trained for fostering improved performances. This study primarily 
focuses on the training programmes that are conducted for the employees of Eastern 
Region relating to their functional, behavioral and attitudinal change and for their overall 
development. 145 sample size chosen randomly from trainees and executives for a detail 
feedback about the training strategies of the selected service sector. Dynamic and growth-
oriented organizations recognize training as an important aspect of the managerial function 
in a rapidly changing economic and social environment. Oil and Gas Industry needs to have 
well-trained and experienced personnel to perform the activities that have to be done.The 
analysis of any training problem begins with the statement of training needs. A need for 
performance deficiency is the difference between actual performance and the desired 
performance. The actual performance of individual may be illustrated as PC+P. Where ‘PC’ 
= Present capacities of individual, ‘P’ = Potential of the individual. The desired performance 
of the same individual can be analysed in training and illustrated as P1C1+P.   
 
Keywords: Training strategies, Development, Actual Performance 
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ABSTRACT 

This paper is a study on the effect of change and how to successfully maneuver conflict 

situations arising out of such a change. Case studies/ examples (from industry) of success 

as well as failure stories, how such situations were handled and what could have been done 

to make it better – are analyzed, to conclude the best possible method(s) to handle such 

conflict situations arising out of organizational level change. 

In today’s rapidly transforming world, change is inevitable. In such scenario, conflict 

situations invariably arise. The success or failure of implementing change, be it big or small, 

minor or radical, depends on how such conflicting situation(s) is managed. 

Conflict, at some level, is the reality of life in every workplace, arising out of contrasting 

personalities, interests, mannerisms and outlooks. Managing conflict is always a challenge, 

especially for HR team, as they are invariably called upon to act as negotiator or mediator. 

Especially in an environment of change, where status quo is threatened, uncertainty is high 

and future is unpredictable, individuals as well as groups behave in very different ways. 

Some may take flight, some may be in denial, yet others may be in full-on fight mode. 

Employees need to be handled accordingly, at individual level as well as group level, so that 
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such conflict situation is negated and change is implemented successfully. The 

management has to be eternally prepared and positioned to envisage and anticipate any 

change, as much as possible – this can be done by regular monitoring of data, marketplace 

shifts, competitor assessment, relationships and country/ world environment. By being on 

top of these conditions, it can be possible to react timely and accurately. Another essentiality 

is open, honest communication and transparency - by keeping employees in the loop, they 

are less likely to be resistant and conflicted by change. 

 

Keywords: Change, conflict management, mediation, communication. 
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ABSTRACT 

While concentrating on the above mentioned sub-theme of the Conference, my present 

paper attempts an understanding of the role and relationship that exists between the 

workforce and the workflow and the reciprocal workflow system aiming to attain 

Organizational objectives en masse. It is pivotal not only in building mutual trust, respect , 

accountability, stimulating business ideas , weaving interpersonal skills to develop a mindset 

that can invariably intertwine global scenario. It is equally , if not more , crucial to develop 

work ethics , be a staunch believer in that and thrive for its execution and implementation in 

establishing reliability and validity of the vision and mission of an Organization. Through the 

mode of discussion and analytical approach, the paper takes into consideration some (2-3) 

of the factors of the multifarious workforce diversities and the specific factor of  psychological 

gaps which is a dominant signifier in determining and developing the underlying beliefs and 

values of persistent work ethics while driving towards greater goals. To develop this 

conceptual analysis my present paper intends to find out the extent to which psychological 

reinforcing through managerial interventions could stimulate or fail to address varied 

workforce diversities as tools of performance indicators and mutual  trust between 

Organization and its employees. The study foregrounds semi-urban and rural  set ups  at UG 

and PG levels of Engineering and Management Institutions in the context of West Bengal. 

This interpretation and understanding indicates the need for : 

1. Frequent self development programs to provide equal opportunities to all its employees to 

comprehend the deeper analysis of the concept of diversity  under which we all perform.  

2. Self-awareness on the part of the workforce in terms of performance indicators and the 

subsequent self developmental workings required. 

 

Keywords ï role and relationship, reciprocal, Organizational objectives, signifier, 

psychological gaps 
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Organized Retail Industry 

Faryas Kausar Ansari 

Research Scholar, Dept. of Applied Economics &Commerce, Patna University, Patna 

 

ABSTRACT 

To increase efficiency in employees there is a requirement to make changes in daily working 

schedule and timing. This thus, leads to adaptation of flexible work timing in their schedule to 

maintain work and life balance. 

The research study shows how flexible work timing influences efficiency of employees 

working in different retail stores. The research study revolve around three elements of 

flexible work timing i.e. changes in hour (flexi –time), part-time and shift-work. For this 

purpose hypothesis is formulated. The period of the study is 6 months i.e., January 2017 to 

July 2017. The data were collected from organized retail stores in Patna region through 

questionnaire method. The research survey is done on employees of Big-Bazaar, V-Mart, 

Vishal Mega Mart, Pantaloons, Central Mall and Reliance Trendz in Patna. Central 

tendency, pie charts, bar graphs, percentage, chi Square and contingency coefficient were 

used while analyzing the data obtained. Hypotheses is tested by using the statistical 

packages for social science (SPSS) software. Findings of the research study reveals flexible 

work timing has positively influenced the efficiency of employees. 

 

KeyWords :  Efficiency, Flexible Work Timing, changes in hour, part-time, shift work 
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ABSTRACT 

Perfectionism is the desire to be flawless and setting excessively high standards for 

performance which is accompanied by a tendency to be overly critical of one's behavior. 

Perfectionism has both the positive and negative aspects such as adaptive and maladaptive 

perfectionism. Adaptive and maladaptive perfectionism do not appear to be opposite poles 

on a single continuum, but separate and largely independent factors. Research indicates 

that perfectionistic concerns generate negative social behaviours among which conflict is 

one of them. Conflict is an unavoidable and a very common issue in our daily lives. Conflict 

management style is someone’s behavioral pattern, which he/she tends to exhibit while 

facing a conflict. To the best of researcher’s knowledge, there is no study to determine 

different conflict management strategies used by adaptive and maladaptive perfectionists. 

The objectives of present study are to determine 
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1. The attributes of perfectionism (adaptive and maladaptive) among faculties of public 

and private sector universities. 

2. To study conflict management strategies used by faculties (public and private) with 

respect to their level of perfectionism (adaptive and maladaptive). 

3. To find out the relationship between perfectionism and conflict management 

strategies of faculties. 

Sample consists of 230 faculties drawn from 4 public and 3 private universities of Kolkata 

(India) using simple random sampling method. Primary data were collected using a 

standardized questionnaire and were analyzed using mean, t-test, Pearson’s product 

moment correlation and multiple regression analysis. Results indicated the following points: 

1. Faculties belonging to private universities differ significantly with respect to 

perfectionism compared to public sector faculties. 

2. Conflict management strategies vary with respect to the level of perfectionism of 

faculties. 

3. Significant positive correlation exists between adaptive perfectionism and 

collaboration, compromising strategy of conflict management. 

4. Significant positive correlation exists between maladaptive perfectionism and 

avoiding, competing strategy of conflict management. 

Various conflict management strategies in relation to adaptive and maladaptive 

perfectionism are discussed. 

Keywords: Adaptive Perfectionism, Conflict Management Strategy, Maladaptive 

Perfectionism 
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ABSTRACT 

After successful achievement of Millennium Development Goals, United Nations (UN) 

passed a resolution, popularly known as 2030 Agenda for Sustainable Development.  In 

conformity with the universal agenda, UN set 17 Sustainable Development Goals (SDGs), 

comprising of 169 targets in total with the broad objective of adopting transformative steps to 

ensure a sustainable world for future generations. The Human Development Report (HDR) 

2016 is in compliance with the agenda and highlights the fundamental issue of sustainability, 

therefore connecting the human development approach with that of sustained development. 

This paper attempts to provide an insightful study of SDGs and then to explore the goals in 

the context of human development, as reflected in HDR 2016 along with statistical analysis 

with respect to countries, regions and groups. 

 

Keywords: 2030 Agenda, HDR, Human Development, SDGs, Sustainable Development 
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ABSTRACT 

Service sector in India is the major contributor of Gross Value Added (GVA); it is contributing 

around more than fifty percent of the GVA followed by industrial and agricultural sector. 

Among the service sectors financial service sector is the most promising as well as it is 

growing at a rapid speed. It is noteworthy to mention that financial service providers are 

coming with new strategies to market their products but the fruitful execution of the 

strategies lie in the hand of the employees. Because the employees are the face of the 

company, they are representing the company to its customers. So success of a company 

proving the financial services depends upon qualified, well trained and satisfied employees. 

The present study is an overview of endeavour taken by State Bank of India, India’s largest 

public sector bank, for the benefits of employees and also on the contribution of the 

employees towards the financial performance of the Bank over a period of 5 years i.e. from 

financial year 2012-13 to 2016-17. The study is based on secondary data and information 

has been collected from various sources like books, journals, magazines, SBI annual reports 

and websites. The study is to look into SBI and its initiatives for organizational excellence 

through the employee benefit programs and its impact on financial performance. 

 

Key words: Employee Benefits, Public Sector Bank, Financial Services Performance  
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ABSTRACT 

Paramedical personnel are the most important building block of the health industry. The 

purpose of the study is to find out most appropriate leadership style among these individuals. 

Further the identification of personality trait among these personnel was conducted. Lastly 

we tried to find out relationship between these two variables. Leadership and personality trait 

questionnaires are constructed and used for collection of data. The statistical techniques 

used are central tendency, factor analysis, Cronbach alpha calculation and regression. The 

data showed values of factor analysis close to 1. The reliability of the questionnaire 

demonstrated the values greater than 0.7 and regression showed significant F value. So it 

can be concluded that personality trait have a significant relationship with leadership style. 

The whole study was conducted on 20 paramedical individuals as it was a pilot study. In 

near future we will conduct the research on larger sample 
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ABSTRACT 

Social and regulatory changes of the past two decades like globalization, demographic and 

technological changes and environmental management initiatives have made business more 

challenging and competitive. To survive and succeed in such turbulent times, it is imperative 

that organizations take recourse to sustainable talent management (TM) initiatives -  a key 

tool in enhancing organizational capabilities and improving competitiveness. “Without the 

development of talent and its retention, the long term viability of a firm is tenuous.” (Doh et 

al, 2011). Demand for talented individuals has skyrocketed in recent decades, since they are 

in short supply and the business environment is highly volatile and competitive. As 

Manpower (2006) has noted "demographic shifts (aging populations, declining birthrates, 

economic migration), social evolution, inadequate educational programs, globalization and 

entrepreneurial practices (outsourcing, off shoring, on-demand employment) are between 

them causing shortages, not only in the overall availability of talent but also and more 

significantly in the specific skills and competencies required". This makes finding and 

retaining talent all the more difficult and a major priority for organizations. But a company 

does not stand to gain anything by merely attracting or retaining talent without properly 

engaging them. Employee engagement is a heightened emotional, mental and intellectual 

connection that an employee has with his job and the organization. It is the basis of transfer 

of talent towards organizational productivity and performance. It also helps in achieving 

enhanced levels of retention. The challenge for Human Resource (HR) managers is to 

increase the strength of this connection for business prospects. This paper focuses on 

finding out those strategies and practices of talent management which will help in achieving 

high levels of sustained employee engagement. This is a conceptual paper based on 

insights from various academic literatures both on the topic of talent management as well as 

employee engagement. 

 

Keywords: Talent, engagement, competitiveness. 
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ABSTRACT 

Technology, data and human resources are the three main buzz words in today’s corporate 

world. In last few years ‘Big Data’ and ‘Data Analytics’ are the talk of the town, companies 

are running after Big Data through the implementation of different technologies such as 

Hadoop, Apache Spark, Data Torrent etc.  At a first glance these tools and technologies do 

not agree with the principles of Human Resource Management (HRM) as because HRM is 

not about numbers only. Another critical aspect of technology and analytics is they will give 

you the number but are they corrected with respect to the human-factor? HR managers face 

a new challenge in striking a balance between technology and people. 

This paper will try to study how HR managers are effectively striking a balance between 

technology and people and how HR Analytics is helping organisations in taking correct 

decisions  related to employees so that it will provide opportunities and scope for designing 

HR function with a new angle to suite technology and people at the same time. This paper 

also tries to understand implication of predictive analysis in HR 

 

Key Words: Data Science, HR Analytics, Big Data 
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ABSTRACT 

The organizations of today are operating in a tumultuous environment. Amongst the plethora 

of factors driving the fierce pace of change, technology reigns supreme. The IT sector 

organizations have to bear the brunt of worldwide economic and political upheaval along 

with rapid knowledge obsolescence. The only way out for organizations towards sustainable 

competitive advantage rests on the quality human resources. MSME IT organizations face 

formidable challenge from IT behemoths in terms of Employer & Employee Branding. The 

lack of financial prowess of MSME IT organizations make it imperative to explore not so 

expensive modes of framing a long-term strategy aiming both at building a unique employer 

identity as well as managing perceptions of past, present and prospective employees. In 

keeping with the trend of increase in use and dependency on internet, it behoves MSME IT 

organizations to jump on the Social Media Bandwagon. A descriptive study was conducted 
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on MSME and large IT organizations to reveal the impact of social media (Facebook, 

YouTube etc.) in terms of the guidelines to follow and the safeguards to be exercised. 

In addition to sharing information through official social media pages or accounts, 

organizations also are represented on social media through the private social media activity 

of employees. For companies, the social media behavior of employees represents both an 

opportunity and a risk. 

There has been little scholarly work exploring the role of employees in the branding process. 

‘Employee branding’ is a process whereby employees internalize the company brand image 

and project that image to customers, job candidates and other stakeholders. 

The organizations must foster employer and employee branding on social media. For this, 

identification of best practices and recommendations is a must. At the same time 

organizations need to focus on minimizing the negative effects otherwise it may open up a 

whole can of worms. 

 

Keywords: Employer Branding; Employee Branding; MSME Companies (Micro, Small & 

Medium Companies); Strategy; Social Media. 
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ABSTRACT 

This is an empirical study on determining the satisfaction level of first year management 

students in contrast to the final year students in regards to their expectations, hopes and 

aspirations prior to joining a B-school and after passing out from the course.  

The variables which were considered in testing satisfaction level of students were 

infrastructure, teaching pedagogy, extracurricular activities, additional courses offered by the 

B-School, including grooming and placement received as college service was also put for 

consideration. 

To understand the essentiality of services in both academics and administrative functions of 

A-listed colleges, initially a survey was utilised to carry out this study. The Survey was 

conducted at AIM, Kolkata 

The finding indicates that majority of the students are either moderately satisfied or 

extremely satisfied with the current teaching program and few showed concern and 

dissatisfaction towards the extra courses.  

 

Keywords: Aspirations, satisfaction, perception on service cater pedagogy 
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ABSTRACT 

Purpose 

This paper aims to gauge association between personality of youth and their awareness and 

attitude towards green marketing with special emphasis on Clean India Mission(CIM). Key 

features, objectives of Green Marketing efforts along with various personality types which 

can be obtained from Myers Briggs theory are discussed. The statement of the paper is on 

the bases of ultimate motto of CIM i.e. the activities under Green Marketing are 

complementary to CIM. 

At the heart of Myers Briggs theory are four preferences which are as follows: 

(1)People and things (Extraversion or "E"), or ideas and information (Introversion or "I"). 

(2)Facts and reality (Sensing or "S"), or possibilities and potential (Intuition or "N"). 

(3)Logic and truth (Thinking or "T"), or values and relationships (Feeling or "F"). 

(4)A lifestyle that is well-structured (Judgment or "J"), or one that goes with the flow 

(Perception or "P"). 

Myers-Briggs theory, an adaptation of the theory of psychological types produced by Carl 

Gustav Jung, is based on 16 personality types like ISTJ, 

ISFJ,INFJ,INTJ,ISTP,ISFP,INFP,INTP,ESTP,ESFP,ENFP,ENTP,ESTJ,ESFJ,ENFJ,ENTJ, 

which Jung viewed as stereotypes . They act as useful reference points to understand one’s 

unique personality.  

Swachh  Bharat Abhiyan (SBA) (or Clean India Mission in English),  launched on 2 October 

2014 at Rajghat, New Delhi by Prime Minister Narendra Modi is a campaign in India that 

aims to clean up the streets, roads and infrastructure of India's cities, smaller towns, and 

rural areas. It is India's largest cleanliness drive to date with 3 million government 

employees, school students, and college students from all parts of India participating in 

4,041 statutory cities, towns and associated rural areas. The mission contains two sub-

missions: Swachh Bharat Abhiyan ("Gramin" or rural), which operates under the Ministry of 

Drinking Water and Sanitation; and Swachh Bharat Abhiyan (Urban), which operates under 

the Ministry of Housing and Urban Affairs. 

Methods 

A survey is conducted of 80 young girls and 80 young boys in the age group of 18 to 25 from 

Salt Lake, Kolkata(India) by using simple random sampling method. As the real backbone of 

India are the youth, the young members are chosen for an inquiry. The survey is with an 

objective to test the statement at conceptual level and hence kept it at indicative level and is 

not very exhaustive as it covers the concept of existence of complementary nature of Green 

Marketing and personality. Therefore, to capture primary data, a questionnaire containing 

questions on demographics, personality and green marketing attitude is administered to 

them in order to check about awareness about SBA, awareness about Green Marketing and 

their agreement for complimentary role of Green Marketing for SBA. The suggestions from 

youth are sought to enhance the role of Green Marketing in India. Descriptive Statistics 

consisting of mean and standard deviation is done on demographic parameters and attitude 

towards green marketing. Inferential Statistics is carried out with the help of t-test, correlation 

https://en.wikipedia.org/wiki/Raj_Ghat_and_associated_memorials
https://en.wikipedia.org/wiki/New_Delhi
https://en.wikipedia.org/wiki/Narendra_Modi
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and regression to establish association between personality and green marketing awareness 

of youth. 

Findings 

Results indicated the following points: 

 

1. Youth of Salt Lake, Kolkata differ significantly with respect to their personality types. 

2. Youth of Salt Lake, Kolkata mostly possess favourable attitude towards green 

marketing and Clean India Mission. 

3. Significant positive association exists between personality and attitude towards green 

marketing of youth. 

Implications 

There is wider scope for Government and particularly Green Product Producers and Green 

Marketers to expedite the speed of SBA and assist in converting mission into movement 

where youth can contribute vey meaningfully after identifying personality type of youth and 

then assigning responsibilities which suit their personality types. 

Originality 

This type of research work which aims to link personality with green marketing attitude is 

carried out for the first time globally.  

 

Keywords: Clean India Mission, Green Marketing, Myers-Briggs theory, Personality 
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ABSTRACT  
TCS BPS Have introduced Campus to Corporate (C2C) Program at the Undergraduate 

Colleges offering general degree courses like BA,BSC,BCOM,BBA etc in order to train and 

more importantly orient the Final or pre final year students about the Jobs at TCS, TCS Work 

Culture, TCS Career Growth, TCS Etiquettes etc. In the well structured 70 hours program all 

the final year students expected to be enrolled and got trained by one of the college faculty 

member who would have been trained by TCS in a 5 Days Faculty Development Program 

(FDP) at any TCS Premises. Through these double layered activities i.e. Faculty Orientation 

and Student Orientation student’s motivation level to join TCS would be much higher than 

that would have been otherwise in case of direct campus placement drive.  

Though there is a concept of Pre Placement Talk of 30 minutes to 60 minutes on the same 

day of campus drive but that cannot be considered as Pre Hire Orientation (PHO) nor would 

have desired impact on the student’s level of motivation about the Job Offer.  

Recruitment is a process of attracting the right kind of candidates. Pre Hire Orientation can 

act as tool of attracting more number of right kinds of candidates from the Campuses. 

Presently Indian BPS/BPO industry is facing a typical sociological mental blockage that 

hinder the Students to get attracted towards the lucrative jobs of the same industry. Some of 
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such mental blocks are: Only Night Shifts, No Career Growth, and BPO mean Call Centre, 

BPO Experience has no market value etc. So when there is a campus interview notification 

of any BPO/BPS Company irrespective of the Job Description, Salary, Career Growth 

opportunities, the students would be reluctant to apply for the same.  

Above example of TCS BPS indicate that the present level of that sociological mental 

blockage regarding Indian BPO/BPS Industry can be overcome to a great extent in the 

Campus Hiring Process through an effective Pre Hire Orientation Program.  

Hence, here the authors in this paper have tried to explore the impact of Pre Hire Orientation 

on the Quality of Campus Placement for the BPO/BPS Industry through a survey amongst 

the practicing Hiring Professionals of BPO/BPS Industry and Professional Degree Course 

Students (MBA, BBA, B.Tech etc) 

The empirical results revealed a significant impact of Pre Hire Orientation on the Quality of 

Campus Placement for the BPO/BPS Industry.  

 
Key Words: BPO, BPS, Pre Hire, Career, Campus Placement              
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  ABSTRACT 

ñThe mediocre teacher tells. The good teacher explains. The superior teacher demonstrates. 

The great teacher inspires.” (William Ward) 

It has been seen that motivational factors both, intrinsic and extrinsic has great effect on the 

performance of a teacher which in turn affects the teaching learning process. Through 

various studies it has been seen that if a teacher is motivated he/she can influence the 

student’s learning and raise the academic standards  of the educational institution.  Various 

intrinsic forms of motivation such as training, career growth,sending teachers for Faculty 

Development programmes or Refresher courses, giving teachers a free hand on using their 

own techniques in delivering learning and granting leave to pursue higher studies have 

yielded positive results. Extrinsic rewards like regular increment, promotion and rewarding 

teachers makes teachers feel motivated and in turn they motivate students. This paper 

studies how both the intrinsic and extrinsic motivators play a major role in job satisfaction. A 

study of 120 teachers of two private engineering colleges around Howrah was undertaken to 

arrive at a conclusion and provide suggestions. 

PURPOSE- The purpose of the study was to analyze the various motivational factors 

affecting the teachers’ performances and how the quality of the teaching learning process is 

enhanced with positive motivation. 

METHODS – An in-depth interview methodology was adopted. A qualitative survey was 

carried out whereby 120 teachers of 2 private Engineering colleges located in the fringes of 

Kolkata were interviewed. Through Questionnaires the various intrinsic and extrinsic 

motivation factors affecting the teaching learning process was investigated. 

FINDINGS- It was found that most of the teachers were motivated by intrinsic factors like 

granting leave to pursue higher education, attending refresher courses, allowance for 
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attending faculty development programmes, leave allowances and other factors motivated 

the teachers and very few respondents wanted pay hike and allowances as motivators. 

IMPLICATIONS- Though this study is not comprehensive it has been seen that if private 

engineering college teachers were highly motivated and if job stability was guaranteed then 

the quality of the teaching- learning process is enhanced. 

Keywords: motivation, intrinsic, extrinsic rewards, performance, job satisfaction 
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ABSTRACT 

India is experiencing a paradigm shift with respect to the way funds are being accessed and 

utilized. The currency exchange in India is undergoing a transformation from its age old 

physical form to an absolutely new virtual form; the e-form. Thus, physical wallets are 

changing to virtual wallets, also known as e-wallets. The service-scape in e-wallet domain is 

shared by both multinational as well as Indian companies with many of them up-scaling to 

diversified service offerings. These e-service providers are all geared up to transform the 

conventional Indian banking system with disruptive marketing thoughts and initiatives. The e-

wallet service providers with the power of technological innovation and government’s 

proactive initiatives aim to make financial services available to 100s of millions of un-served 

or underserved Indians. The researchers have made a sincere effort to delve and 

understand the perception and attitude of young Indians towards the e-wallet service 

providers and their core service as a whole. The ensuing study uses semantic differential 

scale to profile the e-wallet service provider brands in India; urban India to be precise with 

focus on Kolkata city. Also, the importance of the different attributes or dimensions that 

make up this service i.e. how consumers perceive them; have been studied a using method 

that is fundamentally based on entropic concept. Primary research forms the basis of the 

study with youth being the target group (21 – 30 years). The study concludes that Paytm is 

the most preferred e-wallet service provider in India with safety being the most critical 

dimension of this service.  

 

Keywords: Semantic Differential Scale, Shannonôs Entropic Weight, e-Wallet 
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ABSTRACT 

India is the second largest producer of Cement in the world.Cement industry play a vital role 

of Indian economic system providing employment to more than a million people, directly or 

indirectly. Today Indian cement industry has attracted huge investment both from Indian and 

foreign investors. 

The present paper is an attempt to understand the various attributes that contributes the 

brand and its buying behaviour of ultimate customers in case of cement industry in India. In 

Indian economy contribution of construction is 7.88%. Cement Industry play a vital role in 

construction sector, there is no better available substitute of cement. For this research paper 

we have only considered Housing sector apart from commercial use. To find out most 

important factors behind choosing a particular brand of cement is a prime objective of my 

study. Through statistical technique - Factor analysis has been used for this study. 

As per choice and preferences of respondents top four Brand has been selected- Acc, 

Ambuja, Ultratech, Lafarge (Nuvoco). Few factors has been selected behind choice and 

preferences of cement– Affordability of Product, Acceptability & Awareness.   

 

Keywords: Cement Industry, Buying Behaviour, Housing Sector. 
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ABSTRACT 

Purpose-The purpose of this paper is to the attitude of the consumers by investigating the 

psychology of people the awareness of Social marketing. It furthers explains the reaction of 

consumer’s on Social marketing initiative by the different organizations. 

Methodology-To achieve the objective this research is done in two stages. Firstly it tries to 

focus on the awareness among the consumer, taking help of secondary data such as 

journals, corporate brochures, and cases. With the help of a questionnaire, the dynamic 

behaviour of consumers towards social marketing initiative is determined. 

Findings/Results-The paper finds that in the era of commercial marketing how social 

marketing attract the attention of the customers and has an impact on them. It also tries to 

highlight how marketers are focusing on the inarticulate needs of customers and 

contentment to the society. It further contributes how the corporate houses face hardship to 

find such inarticulate need and emphasize on them. This study has many implications on 

both theory and practice. 
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Implication-This study indicates the practical implication of social marketing. It indicates how 

social marketing influences the consumer behavior and the financial entities become a 

facilitator and participant rather than a behavior change agent. Such results can be used as 

input to government policy makers to inspire the use of such social marketing programs by 

business enterprises to benefit both the stakeholder interest and build an alliances with non-

profit organizations to induce the promotion of their social activities. 

Originality/Value-This paper weaves together different set of ideas from various disciplines 

that introduces the determinants of social marketing which effect the behavioral change 

among consumers. 

 

Key words- Social marketing, inarticulate need, emotional appeal. 
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ABSTRACT 

The study relates with the detailed description of the most modern form of promoting e word 

of mouth. Word of mouth is one of the oldest and vital medium of information dissemination 

between people. eWOM is said to be a type of buzz marketing and it if its required to 

become viral, it should contain persuasive or funny message.eWOM is perceived more 

credible than information provided by professionals. The reliability of an information source 

often relates positively to information credibility. Consumer is more credible than that 

presented by seller. When seller provide information about product they tend to hide the 

product weakness and develop its strength. However consumer provide honest assessment 

of product strength and weakness and this from the consumer perspective. Therefore 

consumer online review are more likely to be reliable than information generated by the 

seller. Hence in this work, we have tried to test whether e word of mouth has any impact on 

how people chose a destination to travel to. The method used is regression and correlation.  

 

Key words: E-word of mouth, Destination selection, word of mouth communication 
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ABSTRACT 

The study is based on Visual merchandising and its impact on purchasing decision of 

consumer behavior.In the fast-moving world, there is huge competition in the organized retail 

sector. Visual merchandising is usedby the retailer as a tool to increase their Sale. 

Different hypothesis formulated by theresearcher for the study. The period of study is Six 

months (from June 2016 to Dec 2016).The primary data was collected from four major cities 

of India including Patna, Ahmadabad,Delhi,and Bangalore The survey of 348 respondents of 

different outlets of theorganized retail sector through aquestionnaire. The collected data 

wereanalyzed in SPSS 22 and regression analysis, Centre tendency, pie charts, percentage, 

and Contingency Coefficientwere used for data analysis. Cronbach’s Alpha is used for 

Reliability test to know the internal consistency of score. Validity test is used to analyze the 

assumption supported by the finding or not. The result of the study reveals that there is a 

significant relationship between visual merchandising (Lighting, Fixture, Mannequin & 

Window display) and purchasing decision of consumer behaviorand it leads sale of retailers. 
 

Keywords: Visual Merchandising, Lighting, FixtureMannequin,and Window display.  
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ABSTRACT 

In today’s time, the online market environment is quite competitive and the organizations 

have to make sure to focus on continuously meeting the current and also the potential needs 

of the customers. Loyalty is a physical and emotional commitment given by the customers in 

exchange for meeting their expectations. If the customers have trust in the brand, they are 

more likely to be more loyal towards that particular brand. Customer loyalty is primarily 

achieved by satisfying customer’s expectations. A loyal customer has trust in the 

product/service and plans to buy it repeatedly in the future, organizations need to retain the 

customers. In online shopping, since the products are intangible, it is important to build trust 

among the customers. Organizations need to understand thoroughly the consumer behavior 

and consumer needs in order to create and implement effective customer retention 

strategies. This paper attempts to find out factors which lead to customer loyalty by 
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generating trust among the customers since trust is the glue that holds the customer 

relationship together in the current competitive market. Data are collected through the 

structured questionnaire. The results of this study legitimate the idea that trust of the 

customer acts as a mediating factor which enhances the loyalty of the customer in regards to 

the further purchase and consumption of the particular product or service. The implications 

of the study will help in the managerial perspectives and also the research perspectives.  

 
Keywords: Customer Trust, Customer Loyalty, Customer Expectation, Customer Needs.  
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ABSTRACT 

This objective of this research is to find out the factors that affect usage and preferences of 

E-patient behavior and will verify the general experiences of EOWN and EGP. The study 

explore and examine the predictors that affect the health service utilization by applying the 

Andersen model. For analysis purpose SPSS software has been used. It is a survey based 

research. 33 questionnaire have been used for data collection .Sample size of this study is 

200, one hundred from each Delhi and Kolkata. The data generated from this questionnaire 

will be processed using the statistical tools (Regression Analysis, Factor Analysis and 

correlations). The respondents who uses internet regularly are aware of the eHealthcare 

services and benefits. The chi- square value is approx. 520.590 at 105 degree of freedom 

which is significant at .05% level of significance. The value of KMO statistic is .751 which is 

also good. In the regression analysis R value represents the simple correlation which is 

.786 which indicates high degree of correlation. R2 gives information about goodness of fit of 

a model. R2 of 1 indicates that the regression line perfectly fits the data. In this research R2 

value is.617. Which is close to 1. The research findings demonstrate that the health related 

purpose by user is positively associated with the usage, availability, knowledge, distance of 

nearest hospital land quality of care factors with the satisfaction. On the other side 

educational qualification is not associated with the satisfaction of respondents 

 

Keywords- eHealth, e-patient, Healthcare Utilization, Telemedicine, Patient Satisfaction         
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ABSTRACT 

Purpose: 

Growing environment conscious among the consumers around the world is paving the way 

for infusing the concept of sustainability in every sphere of business including marketing. 

This study was carried out to determine the impact of sustainability on green purchase 

intention and to examine the moderating effect of demographic factors (education & income) 

on the relationship between the determinants of sustainability and green purchase intention. 

Methods: 

A total number of 150 self-administered close ended questionnaires using seven point Likert 

scale were distributed to the respondents in Kolkata, India. Non-probability Judgmental 

sampling was adopted to collect data. Determinants of sustainability were developed and 

analyzed through Multiple Regression Analysis (MRA) to measure the impact on green 

purchase intention. Then Education & Income were analyzed using Hierarchical Regression 

Analysis (HRA) to find out moderating effect on green purchase intention.  

Findings: 

The Multiple Regression Analysis measured that green purchasing intention depends on 

three determinants of sustainability. The standardized slope coefficient beta for three 

determinants indicated a relatively strong positive relationship with green purchasing 

intention. The results of hierarchical regression analysis showed the relationship of 

education & income as moderator on the independent variables and green purchase 

intention. 

Implications: 

The concept of sustainable development across the world is an important strategic goal both 

for the governments and large companies. It is high time to improve green marketing 

strategies to attain greater consumption of green products. This study focuses on a new 

perspective of green consumption considering the key determinants which will help 

corporate to design sustainable or green marketing strategies. 

Originality: 

The study is based on extant literature survey which examines the significance of self 

developed determinants of sustainability in green purchasing intention in Indian context. 

 

Keywords: Sustainability, Sustainable Product, Green Manufacturing, Sustainable 

Packaging, Green Purchasing Intention. 
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ABSTRACT 

It is well recognized that with the growth of economy and urbanization, housing and real 

estate sector has immense potential to grow fast. This is particularly true in respect of 

developing nations like India. Since during the initiation of the economic reforms in India, the 

housing sector has been getting added attention and more conducive environment for its 

growth, Demand for organized Indian real estate has been increasing day by day. 

Customers’ expectations for residential apartments have also changed rapidly. In such trend 

of fast-changing demands of customers, developers of real estate or housing complex are 

involved in creating strong product and brand strategies to match target customer 

preferences. They put emphasis on segmenting their customers and building their brands for 

proper positioning. 

Market segmentation is one of the most important tools by which appropriate marketing 

strategies are applied. Cluster analysis is a method that helps in grouping customers into 

homogenous segments based on their needs and preference. In this paper, cluster analysis 

has been considered for grouping the customer of a real estate project on the basis of two 

determinants viz. their preference toward configuration of apartments and their income. In 

the findings of the study, it helps identify homogenous income group of prospects that have 

preference for different configurations of apartments. Ultimately, the focus of the study is to 

determine the market segments of a real estate project at Kolkata.  

 

Key words: Real Estate Sector, Customer Preference, Market Segmentation 
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ABSTRACT  

The most lucrative concept that evolved from the concept of financial transaction is 

marketing which engulf two important aspects within it like business development and client 

satisfaction. Earlier business development was only resource seeking but now due the 

gradual passage of time and impact of marketization it has become efficiency seeking. Since 

the inception of barter concept in earlier days, the idea of transaction and marketing came 

into vogue. It does not confined to urban areas, industrial areas and rich businessman but it 

also spread its umbrella in rural areas for rural upliftment and development.In the age of 

digitalisation everything should be at par with the new concepts and ideas in marketing. So 

rural marketing as one of the developing aspect need to be more energised and well 
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equipped with more innovative marketing strategies. (Malik and Krishnan, 2014). The paper 

focuses on the various challenges and opportunities of rural marketing by considering the 

feedback taken from Bankura district of West Bengal. 115 sample size is taken randomly 

from various villages of Bankura. Beside this the paper consist of 4 typical examples to 

evaluate the actual scenario of rural Bengal. Government of India undertook various 

initiatives to nurture the marketing strategies of rural marketing.    

Key Words: Resource seeking, business development, strategies, client satisfaction. 
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ABSTRACT 
This empirical paper tries to investigate some relevant information about the reasons for 
doing Landline Portability amongst landline customers in Kolkata region. Here questionnaire 
has been designed to capture the attitude of people towards Landline Portability, which can 
help Telecom Regularity Authority of India (TRAI) and the Cellular Operators Association of 
India (COAI) to formulate their policy. Data were collected from landline customers who 
might change their Service Providers. Also reasons behind Landline portability have been 
investigated using Regression methods with the help of SPSS. The result depicts that the 
Landline customers show preference for Landline portability based on Call Clarity, Value 
added Services, Staffs behavior, Customer Care, Low billing problem & less faulty lines. As 
a whole customers showed a very positive attitude towards Landline Portability in Kolkata. 
 
Keywords: Call Clarity, Landline Portability, Regression Analysis 
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ABSTRACT 
In recent times, financial markets are appearing to be more efficient and momentous to fight 

against economic abnormalities. Financial markets are becoming more extensive with wide-

ranging financial products trying innovations in designing mutual funds portfolio which 

requires need-unification in correspondence with investor’s expectations. A mutual fund 

along with their convenient nature, easy operations and high returns expectation induce 

savings, capital formation and source of income to the retail investors. Despite its growing 

popularity, mutual funds are not favored by many as it is more dependent upon volatile stock 

market and lacks of clarity on different product range to satisfy retail investor. Today’s 

investors have a variety of options for investment and thus it is important to understand and 

analyze investor’s perception and expectations and to extract valuable information to 
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understand financial decision on investment criteria. Thus, it has become imperative to study 

mutual funds from a different angle, which focuses on investor’s behavioral perception, 

expectations and disclose the incognito parameters that are ascribed for their preference or 

discontentment. This research paper focused attention on number of factors that highlights 

investors’ perception about mutual funds, role and attitude towards purchasing financial 

instruments and to examine the positioning of financial instruments based on investment 

criteria. The survey includes 100 retail investors and the data is analyzed using statistical 

tools to test the level of significance and attribute dependencies on investor’s behavioral 

perception and multi-dimensional scaling to rank the positioning of the investment options. 

 
Keywords: Mutual fund, Behavioral perception, Multi-Dimensional Scaling 
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ABSTRACT 

Lot of experiments on Social media has been conducted in recent years, especially to check 

its effectiveness as a medium of communication. Recent studies proved that, social media 

can be used as a tool of marketing communication (Egle S & Nijole B, 2015). However, the 

success of Social Media Marketing is very much dependant with the organizational and 

social culture as a whole (Hemsley J.V. & Oplatka, I. 2010).  

Marketing of B-Schools in Social Media space is oriented towards Customer, Competitor or 

Inter-functional co-ordination. Customer orientation will allow B-Schools to act on student 

needs and expectation (Balaji S, 2012). Competitor orientation will help to follow competitor’ 

activity, such as new facilities offered, any change in strategic business and its impact on the 

students of the B-Schools etc. However, attracting new students for enrollment or planning 

for new strategies to fight competitors is not the responsibility of the management of B-

Schools alone but for every one of the organization (Luminita N, 2009). Social Media can 

play a crucial role to develop, inter-functional co-ordination between different entities of the 

organization.   

Our study has been intended to find following:  

1. Whether there are significant differences in Social Media Orientation between urban 

and rural students of the B-Schools? 

2.  Which of the dimension called Customer Orientation, Competitor Orientation or Inter-

functional Coordination indicate more positive and significant attitude? 

3. To which extent this instrument is reliable for variation in larger sample size?   

 Key-words: Social media Orientation, B-School Marketing, culture, attitude  
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ABSTRACT 

The phenomenon of Electronic Word-of-mouth (eWOM) communication has picked up 

considerable attention in both business and academic fraternity worldwide. Innumerous 

studies have been conducted in this area to examine the effectiveness of eWOM 

communication in online ecosphere. But the scope of these researched &published studies 

on the impact of eWOM communication is vastly huge, vague& fragmented and little effort 

has been made to have an unsegregated study on this topic. eWOM is a new phenomenal 

wave which has changed the marketing outlook for many businesses worldwide after the 

rapid emergence and huge growth of internet technologies and web 3.0. Social media 

networks, blogs, forums are now the standard platform for people around the world to share 

their opinion, views, experiences, and thoughts about businesses and their products. 

Marketers& companies cannot avoid this widespread presence, which can affect 

businesses; hence it becomes absolutely important to analyse the issues and problems 

faced by the businesses in today’s well connected virtual and 24/7 online world due to a 

globalized electronic word of mouth. Electronic word-of-mouth (eWOM) has become one of 

the primary and hugely preferred information source for online consumers in the process of 

evaluating alternatives and purchases. However, it can safely be assumed that not all 

consumers will display same behaviors in eWOM.  

This research paper aims to study the impact of one of the most peculiar factors - Gender 

and its impact on electronic word of mouth. This paper aims to analyze eWOM behavior of 

online e-retail customers with respect to their gender differences. The areas that this study 

focused on were eWOM experience, credibility of eWOM, consumer susceptibility to 

interpersonal influence (CSII), eWOM effect and positive valence eWOM behavior. 

 
Keywords: eWOM, E-Retail, E-Commerce, Word of Mouth, Genders 
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ABSTRACT  

The study attempts to assess the service quality of Air India with objectives to determining 

what establishes the service variables, how satisfied are the passengers with the services of 

the above stated airline and advocate to managers of this airlines on how to improve and 

promote satisfaction level of customers. This research study examines the service quality 

delivered by Air India on the backdrop of stiff competition in the airline service sector. The 

process of travelling on a domestic airline was divided into pre-flight, in- flight and post-flight 
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experiences. A survey was conducted to find out the perceived service quality of frequent 

fliers on Air India across a series of service performance variables. Data was collected from 

the respondent by a well-structured questionnaire to discover the perception of the 

passengers of the airline under study. The servqual model was utilized to analyze and 

determine the service quality gaps between the customer’s expectation and its perception of 

the service physiognomies. It was learnt from the result that Air India displayed a good 

service quality in the assurance, responsiveness, reliability and the technical dimension of 

their services but the tangible, empathy dimensions needs a lot of enhancement. On this 

ground, recommendations were made for airline manager to advance the service that 

showed a below expectation level of service and consistent survey of their performance from 

their customers should be carried out to stay informed with the current needs of its 

passengers. 

 

Keywords: Quality Gaps, Servqual, Service, Tangible, Reliability, Assurance, 

Responsiveness, empathy and Technical 
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 ABSTRACT 

There's nothing like Indian hospitality as India is known for its culture to treat guests as God 

as the saying goes "Athithi Devo Bhava". It is a matter of honour to Indians to have guests in 

their homes and will do everything to please them. With the growing popularity of homestays 

in India, visitors, tourists and travellers can not only have a very comfortable stay in 

reasonable price but also be able to experience Indian hospitality having the authentic local 

experience. As homestay concept is at its nascent stage in India, it is prudent to analyze the 

motivating factors customers have for selecting a homestay. Different factors associated with 

the decision making process of consumers towards homestays were adopted from previous 

research papers from listed journals. Respondents having the experience of homestays 

were recruited for this study by using homestay intercepts. The result from the linear 

regression shows positive influence of the factors on the overall customers' experience. The 

result will help in having a better understanding of the way Indian customers approach 

homestays. 

Key Words: Homestay, Sharing economy, Indian hospitality 
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ABSTRACT 

The literature reveals a profusion of several studies of tourism service quality and destination 

loyalty link. However, the impact of marketing culture on tourist perceived service quality and 

destination loyalty has not thoroughly investigated. The objective of this study is to gain a 

deeper understanding the impact of marketing culture on tourist perceived service quality 

and destination loyalty in West Bengal. A mixed methodology quantitative and qualitative 

approach was used. In-depth interview was conducted on specific tourist destination. This 

study highlights marketing culture has a strong and positive impact perceived service quality 

and destination loyalty. Based on findings some important recommendation has been 

proposed for destination marketing.  

 

Keyword: Marketing culture, Perceived Service Quality, Destination Loyalty, West Bengal 
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ABSTRACT 

Purpose: 

Growing environment conscious among the consumers around the world is paving the way 

for infusing the concept of sustainability in every sphere of business including marketing. 

This study was carried out to determine the impact of sustainability on green purchase 

intention and to examine the moderating effect of demographic factors (education & income) 

on the relationship between the determinants of sustainability and green purchase intention. 

Methods: 

A total number of 150 self-administered close ended questionnaires using seven point Likert 

scale were distributed to the respondents in Kolkata, India. Non-probability Judgmental 

sampling was adopted to collect data. Determinants of sustainability were developed and 

analyzed through Multiple Regression Analysis (MRA) to measure the impact on green 

purchase intention. Then Education & Income were analyzed using Hierarchical Regression 

Analysis (HRA) to find out moderating effect on green purchase intention.  

Findings: 

The Multiple Regression Analysis measured that green purchasing intention depends on 

three determinants of sustainability. The standardized slope coefficient beta for three 
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determinants indicated a relatively strong positive relationship with green purchasing 

intention. The results of hierarchical regression analysis showed the relationship of 

education & income as moderator on the independent variables and green purchase 

intention. 

Implications: 

The concept of sustainable development across the world is an important strategic goal both 

for the governments and large companies. It is high time to improve green marketing 

strategies to attain greater consumption of green products. This study focuses on a new 

perspective of green consumption considering the key determinants which will help 

corporate to design sustainable or green marketing strategies. 

Originality: 

The study is based on extant literature survey which examines the significance of self 

developed determinants of sustainability in green purchasing intention in Indian context. 

 

Keywords: Sustainability, Sustainable Product, Green Manufacturing, Sustainable 

Packaging, Green Purchasing Intention. 
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ABSTRACT 
Purpose 
This paper focuses on how people of Kallakurichi, Tamil Nadu, India can become conscious 
of ecotourism, bio-cultural diversity and sustainable development, which is vital for both 
present and future.  It utilized a sustainable development framework and a critical theory 
approach for considering biological and cultural perspectives including human rights and 
social justice, the contribution of traditional knowledge, community involvement, and the 
effects of human impact and globalization.  
Methods 
The primary audience of this research was 100 local people of Kallakurichi selected by 
simple random sampling method. The researcher highlighted issues related to minimizing 
environmental impact, respecting local cultures, building environmental awareness, 
community participation, environment and ecosystem improvement facility, and providing 
direct financial benefits for conservation. Central research question is: How can local people 
help to preserve the environment, be sensitive to local cultures, and contribute to a 
sustainable future? Primary data were collected using a standardized questionnaire and 
were analyzed using mean, t-test, Pearson’s product moment correlation and regression 
analysis. 
Findings 
The researcher concluded with findings that point to the need for shared  community 
authority, management, and decision making; mutual benefits; recognition of the rights, 
values, norms, power structures, and dynamics of local populations; respect for belief 
systems as well as traditional and local ecological knowledge; and the importance of 
contextual adaptation. 
Implications 
There is lot of opportunity for Government as well as local people of Kallakurichi in order to 
promote eco-tourism as well as facilitate sustainable development of community. 
Originality 
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The researcher has carried out original research in community of Kallakurichi, Tamil Nadu, 
India aiming to establish relationship between eco-tourism and sustainable development. 
 
Keywords: Bio-cultural Diversity, Community participation, Conservation, Ecotourism, 

Sustainable Development. 
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ABSTRACT 

Purpose: The purpose of the study is to analyze the customer’s attitude towards online cab 

booking services. The study focuses upon exploring the effect of perceived risk, perceived 

enjoyment, subjective norms and facilitating conditions on the customer’s attitude, behavioral 

pattern and actual usage. 

Methods: In order to achieve the objective the sample of 220 respondents were collected. 
Measurement model through confirmatory factor analysis and statistical tests were used to 
establish the validity and reliability of the survey results. Then the structural model (TAM) is 
analyzed to test the hypothesized relationship among different factors presented in the 
model. A goodness of fit was also used to analyze the appropriateness of the model. 
Findings: An exploratory study using Purposive sampling survey was carried out for the 

purpose.  

The results have shown appropriateness of TAM for its applicability in adoption of online cab 

booking services in Kolkata. The perceived usefulness, perceived ease of use, perceived 

enjoyment, subjective norm and facilitating condition are having significant positive impact 

on customer’s attitude but Perceived risk has negative impact on customer’s attitude. 

Behavioral intention is determined by perceived usefulness and then at last usage behavior 

was predicted strongly by behavioral intention. 

Implications: The contribution of the study is that it develops an additional insight to 

understand consumer attitude and behavior in online cab booking services. The results will 

support in targeting and positioning the online cab services according to customer’s desires.  

Originality: The research is an original work and the survey was done in Kolkata’s market. 

The results are also showing the validity of research for the Kolkata’s online cab market only. 

 

Keywords: Customer Attitude, Behavioral Pattern, Online Cab Booking, Kolkata. 
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